AN INSIGHT INTO THE UAFE’S STRONGEST BRANDS
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Road to success.
- We are proud to achieve Superbrands status for 3 consecutive years.
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Delivery o

A brand is shaped by an unwavering focus on the delivery of its promises,
Middie East who is delighted with the increasing numbe
are elevating themselves to the prestigious distinction of being named a Superbrand

Director, Superbrands

hat makes a brand?
I5 I jusl greatl copy,
AN EITHAIE O,
of tutstamdiag visual ele rnrnl 6!

In msday's wi:-rhll brands are
everywhere: they have becomea
larmliar pan of darly lile for most
peophe, Walk down any mall in
the UAE of sip through Sheikh
Zaved Road and you wall see a
prohusion of brands, some ol
whach are mstantly recopmrable
and ranging [reem global wons
amd regronal powerhowses o
local, home-grown brands,

According 1o Mike English,
D4 recton, Super brands Maddle
Fast, "Most of us are amder the
fundamenitally false assumpion
rhar it &= advermising that bailds
brands. Mo, advertising only
creales awareness: it may help
mainiain of inciease Yo
marker share but whar creanes
a brand is word of mourth or
recommendanon, generated
epther im the media or thiough
persomal interaction ”

All grear advermizements do
il e
he reiterates, “A brand

sanily create greal
biaiwds,

DromIse Creates brand equit

believes Mike English,

domestic brands that

i% shaped by promieses and an
prrwanvering focus on the delvery
o theose promises. When a brand
expresses isell in a ceftain way,
thie actoal, real life expenenoe
should be in keeping with
that expression. Branding 15 a :
quesiion of percepiion; brands : 3 . -
exis only i the minds of ther

COMSUMETS. r ’ Lo
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Mike's expert opinion on Lhe
way brands work comes from
his more than a decade-long
v mienl with Superbrands,
an mdependent organigation
that promaotes the disciplhine
of branding amd recognizes the
exceprional and most valued
lsrands in each region

PURI .

BASMAATI | .
' Ildu

\Tilda |
| %?m«i

Globally recognised as being ?"Irrj" .' g- ,t ‘_|

the interpnational arbiver g *_ﬂf{ﬁl! ?
- ‘ 1 I".'n'x [ TMHJ

af excellence in branding, = - 4
. : 5§
Superbrands identifies - wia
k| II_F' ' - "

Fiait 10 Seacepliam in Iipn.md
LK Launch in 194, Superhrands
has grown into a global
organanon and today operaies
ez commtrses aroarmd the warld
amul actoss hve
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Taste a world of difference

www.tilda.com

Mike English, Directos, Superbvamds Middle Easa




best and most valued local and
iniemational bands withinany
given marke

in the region, Mike

"X i " When we st staed
m Ih: i
calle §
Goocs, Armand and ol
thee Sapeerhrands in the connitry
Ihes trend undervwent a mmapor
shaltwath the onset of the global
liranceal crsss

Around the same ime, the
organmnizsabion also changed
the method ol choo
Superbrands, hie =

earler thies weas

10 the Superbran:

maemibiers. whal we i

ask the Copnenl members o
produce a shorthst o ¥
bramds from a |15t

ouif researchers twe lista |Il| Tyt
avianlabde i the cotmniry thal ane
windely availabder. We then imvine
the C R and Marketing Direcions
ol ahoithsted biands o wole
onling for all the oither bramnds
amnd rhe gcoring 1% rabulated
o fes .-.|Ir in the r|r|1 SCOTIME
brands being designaresd as
Superbramnds”

'--1|n|. I' 5

almcesl 2 500 I.||I_ [ thoese wihao

thonk that there are shorouls

o achieving the Supetbrand

::I.11|:|':I Mike points out that
aiz, The UAE had a sh

1. 341 brands.

to st people on a daily basas,
conlinues Mike “Thess are
thee “value lor meonae

which people

nie trend has

1.3 bwrst - whal
I-..|II “thar II|._1|I 1o gualiny’. 5o
the outstanding bramds are nod
pust those that oller poo

provade exceptional qualiry”

Chive o posiive trencd thar

rethrands

vie beerm aronnd From e

angd Tor years, we e fodd e
story of Coca Cola, Pepsi and

qeral Dimies over

plutely dehphied

! 1% Uhal sinoe Dha last lew

%, aspirational stores ol

e-grown brands such as
Landmark Group, Al Rex
and Apparel Group, a

sevieral cihaers have mahe II1| ]

way o the Superbramds ook

Fhese are brand ar have

Bainle flserr bidsa lowly

and steadily, comented staong

foumdanons and then carefully
wiokoed their way up ™

What 1= ansgaenE, e adds, s
that these ane brands thar had 1o

chiart thesr own course: wihaout
having: th Tl o e
thee mcthiodologe adopied by

3 R ..I1|I|:||r| Tl COrmpany.

ltmaitedy, whether ot s a bocal

o A Elobel brand . oo be woned

Superbrand 1= a Cpoweriul
sement and ¢

CUSIOMETS,

1RSI ]
bramned worpiional sratus”
oonclindes Mike

The UAE’s ‘Super’
Electronics Store

Emax has once again been voted a Superbrand -
one of the UAE's most valued electronics brands.

We'd like to thank our loyal customers and ve

ndors

for their support and aim to continue to provide
a superior electronics retail experience.

Think Electronics Think Emax

O

max

Eleciremion
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Branding In a digital world

From the launch of &

status reinforce its

B

n the world ol

" i brands v
one another o distinguish
them=elves throogh both
superior prodocts and
v markening, attaning
Supetbrands sfatus emds 1o
naturally sirengthen a brand's
position, adds prestuge and

i ifEs CUusTomers
suppliers that they aie buying
the best brand in it catepony

The sy of each Superhramnd
covenng the bran marker,

achievements, history and

brand values, are iradionally
oathmed ina ool )
which are now roenowned
worldwide as branding
‘bables. “Our superbrands
can now also leok lorward o
Superbrands A Niew .
allened exch ¥ o ol
uperbrands,” reveals Mike
Engliesh, Director, Superbrands
Muddle East. “Throug
prodhaction team in Mew 3
hramds whinch have stitamed the
i Superbrand
can now brng their wo-page
tations i the Superhrands
i ke thiroasth shand and

th A0 TR W
delivery platform,” he s

I acldinion, brands can anlige

thas hyh gualkny wideo lootage
1o promeabe thesr hrand stones
=% o thewr clwenis,
slall, supplhiersand ormers by
al reoephion
anil
;. seminars and

rxbrbrlons

e are very cxobod about the
value Superhra
o our mermber brands”
savs Mike "Recenthy 1 had an
nguiry [rom pany ol
g the v s 1 fArabac
~Alnkaan and Mamdann
enbirely possable as the
T can be done in many
Eam@Faases

Despte the foray inia a deginal
platform, the traditional
superhrancs ook sl contine
i be rthe mainstay of the
superhrands programme, he
ARECITS

Yoo another new ininanye
lamacboeed b thae organizateon

1% the proviision of QR codes
i all s nis. O codes ane
vival (21X matrix

|".|I| i '-.I|'.1I-.'.|||§'||-||!'."||'I|:-|.-|-'|||'-.
of alphanumeric charciers
ol imbormanon, So when you
scan or read a Superbrand's
= pl

u directly o the double

eaid in the book on o

Thee abailiny of QR code TN
1o vl imedia dggtal content s
very useful for both businesses

brands
torday widely rescogniseed
sumers a% a mark of brand
excellence and distinction. The
O codies wall enhance the brand
awareness levels a notch higher
as il can be used not only in
Fiveitiseme Wik alscr o shop
windows and delivery trucksioc
Each wll thesm tedl wou the story
of that brand on our tablet or
smamphine.”

Dubai Duty Free

Wonderful fragrances
Collectable cosmetics
Exquisite jewellery

One way to have it all

TRAVEL LIGHT

Shop at Dubai Duty Free

¥
&

.7 Full of surprises.



Winning ingredients of Superbrands

The Superbrands’ Tribute Event celebrates many of the country's highest profile brands
as it lives up to its global reputation as the 'Oscars of Branding’

Trhe: anvmaal Tribaie Event
A-‘h'p' Superhbrands, the
adependent authomry

and arbiter of |r|.|||-:|:'i|1|.!_
UAE"S strongest brands were
hmouged on Jue 12, 2002 a1 the
Inrerconinental Hotel in Duabai
Fesnival City,

Db thie Cscars of Brambing,
the event syw The annouioersent
of the heghly anticipated "Brand
of the Year', a coveted title that
wiag ara rded to Pepsi Co

Explaining the key strengrhs
thar have made Pepsi a winmer,
Mike i'.II.:Hll"ih_ I rector,
superbrands Middbe East, says,
“Pepsi is a brand thai people
liave Bisen 1'!:H:|1|‘1|1’F.l|r|1' wirh
over the years; they trusn it
for its guality and they Enow
it delivers on its promises
Iepsi has been a very strong
performer in this marker for
many years and i confinues to
build on its strengths despite
iMCTEasiNg COMmperition in its
market secior. It has been a2
very consistent brand - both
with its positioning and with
its prodoct”

2 e branet

LA A

Many local brands, which
include new entrants such as
Al Bawabn, Al Ain [raary, loome
el Moodle House, have maade
it o the Superbrands list this
vear in addition o globally
recogmsed brands, It is the
Superhrands Council, which
compriises of some of the
leading names in LAE busimess
cirches that compale a shonlis
of brands which is then scoqed
anline by over 2,500 marketing
professionals acuive in the UAE
markeiplace. The brands than
seoviead (L {8E L thuam How T Cenl
of the ol possible marks
afe declared Superbrands by
the Bramd Council and Pepsi
wion the award for sconng the
Inghmr pranis this AT

“When we ask people to vote
for a brand, we tell them o
ask themselves three things
about the brand - Do 1 feel
comfomable with this brand ?
Do | rrust this brand? And
most importantly, does this
brand always deliver whan
it promises? These are the
three criteria that make a
superbrand ® says Mike

The brands, which meet the
stringent criteria set by the
Council are awarded the
Superbrands status. “Thas
year, oul al the shortlist of
1,341 beanids, only 58 leading
LAE brands wene honoured as
Superthbrands.” he adds

Aended by the countny’s meost
promiment senor business,
marketing and branding
executives, the Trbute Eveni
al=0 saw the unverllimg ol the
i Superbrands book leatunng
many of the brands voled as
Superbiands. Thiz collec table
btk imeclucdess 2 Paro- page peofile
of exch Superbrand and races
thefoumdamnon amd devebopment
of The brand and includes a
“Thinga You Didn't Know secton’

Ipe

mghlighting interesting lacts
abot the brand and s unague
achicvemenis

“The biands featured 0 the
Superbrands UAE book mange
[rom FMOG brands to corporate
glanis. We are happy 1o s2e s0
many el the UAES sirongest
home-grown brands mcluded
in the book alongside key
intermational brands” notes
Mike

A Superbrand 15 never
complacent; 11 npeeds
improvement from time 1o
tme while retaining 1% cone
personality. Every single
complaint and compliment
|r|.rr'|| cCusiomers oounls Iﬂ'f F |
Superbrand as they are the key

il

Tribute Event

A
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Visionary leadership drives the powerful accomplishments of the LIAE, Investing inimpressive infrastructure,
the nation has set new benchmarks and achieved the saamingly impossible.

The nation's lcons are a celebration of technological prowess meeting human excellence and creativity,
Powering the UAE's iconic projects is Ducab, the country's trusted partner in cables

We salute the spirit of innovation and entrepreneurship that characterize the nations ambitions. We are
Made in the UAE". And we are proud of our national identity!

Haadawariers: PO, Box 11529, Jeibel Al Dubai, UAE
Fal: (+971 4) 815 BABE, Fax: (#3971 41 8158111

Maisssatah 1 : =
Tel |
Foll e AL

Ducab .ilags

advanced cable solutions

Email: ducab@ducab.com
Website: www.ducab.com



i success and their peroeption
toward the band defines what
the band meally 15 According
o Mikre English, "The people
who really maitter 1n any
business 1 terms ol branding
are ol Dhe derecion s, oW mers ol
managrment personnel. What
allects the brand negatively or
positively 15 when any member
ol the brand has derect contao

with a member of the public,
be it a consumer or supplicr. |
bediewe 1t 15 the receptionists,
telephone opeators, deliveny
mack dnvers, «fc thal ane the
lace ol amy brand and the people
thal matter = nol the guy sittimg
at the belm, My advice o all
branes gs o lake nobe of Thes B
amdd tramn thesr stall (o imleract
wilth customers.

When trust plummets?

Arands kel powerTul cmonomal
elanoashps Welh conSuimes

thar endiere over ieme They evoke

POEATEVE ISR RO TS AT SN S
a5 il cfien Moy the BSpiarions
and valuees of ihe consumaens
themselves. Bul what happens
wWhed s ool necTion W thi
bramd is sevevely @ined?

“Roxisdleng o5 a8 Aol trust and i
ke ek ui Buidd wp char bt b
e OOl easiBy lose sl oy g
warns Maike Enphsh, Duector,
Supiritwands Middie East, e
cies the case of Femner s benmene-
OOEAM LMD Crsses o 1650 5 3
Case in point, The management
Pub el vhan (e con T Rarn
wis Limisied 10 Noah Am&ncs
Al bui days iy, when s

off the nmic sibsrance showed up
i seveial Bundpean counifies,
s faulty guality continl was
exposed a0d in had oo oprion bl
10 announce 3 wodkilwide iecall

hen the tath came owl,” sas
Mike, "Perner, whose whole
ileniry woas bl aoound 1B idea
il “rtural puniy, embked down io
a fracxion of i ey wosth livetally
aoveraght. 1t is now owoed Ty the
K=t oorporation Bul o Tl
sl has nol beea able (o regain
i pre-1000 volume share”  Moe
mecenily, itheglohal financial onss
can akso be called 3 viust Crigs,
winh the public trust of banks and
financial irstirunos plummeing
o an afl-tomee b, e adds
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The water that refreshes a Nation

From the Father of a Nation to his children and grandchildren, from a Founding Father’s vision to reality. Al Ain Water is proud and humbled as we recall our
birth, an initiative and a gift to the Nation by His Highness the Late Sheikh Zayed bin Sultan Al Nahyan.

As we celebrate the UAE's 41st National Day, we're proud that Al Ain Mineral Water has been chosen as a ‘Superbrand’ for the 3rd time.




PAUL

MAISON DE QUALITE
FONDEE EN 1589

Once upon atime...

I 188, the Mayot famaly, led by Chademagne
Mayort and his wile opened a small local
bakery tn Croix near Lille in northern
France, The business passed down the
female lme ol the familyuntil Charlemagne's
granddawghter, Suzanne, married Jubien
Holder. They took over another local bakery
im Lille called PAUL and retained the namse
because it was well-known and respected,

When Juben dyixd, 0 1958, ks son Fancs
ook cver the business. Trained inall aspects
of pinsserie and baking, he renovated the
Farmily bakery i Lille and without realizing
the effect this would have, installed a wood-
fired oven that operated in full view of
cistomers, This simple, ver novel conoegt
is ar the heart of the swocess PALL enjoys
ioday the breads ane baked aocoading no Grme-

honored traditional methods handed down
through the family since the 1gth centuny:
kneading, fermenting, shaping, proofing
aned baking, therchy deliberately bucking the
trend of Bactory mass-production.

He also insisted on the best-guality
ingredients and when PAUL franchises
began to open up throughout France, Frances
became involved even in the growing of
grains forhis bresds_ Today, over poo French
farmers plant owver 4 o000 hectanes for Paol,
following extremely precise specifications.

Thiz proud tradition - a commitment
shared in more than 22 couniries - is
perpetuated with his son Maxime Holder,
now CEQ of Paul.

{1 Today, over 300 French farmers plant over 4,000 hectares
for Paul, following extremely precise specifications »

The delightful taste of France

With itsexxuasite French breads and pastries,
rempting cakes and desserts as well as
srvoury meals such as salads, sandvnches
o dedicoas Mlavoured mamn courses, FAUL IS
well-known 1n the workd over for the = all-day
Freshmess™ of the food it serves.

"We prepare Food onorder” elaborates Rudy
Haddad, Regional Brand Manager - PALL
"Henoe, what's on display at 1mam s not the
same a5 what you would find ar1pm or 4pm.
AU PAUL, the philosophy is very simple: use
thee finest quality nanral ingredients amd
cime-homnounng methods of prodection.”

“Our recipes for bread, viennoiserie and
parisserie have been handed down over
generations,” he continues, “In France,
people go o the bakery every day 1o buy fresh
bread, It is an essential pan of the French
culmre amd bresd is a vinl component of

almost every meal. Wie have mwo bakeries
in Duban which deliver fresh, hand-crafied
bread four mes a day to cur restauranis”®

A special breakfast menu that allows forthe
perfect stan o the day with fine croissants
aned e dishies is a favourite wath ws chients,
notes Haddad, Amongst salads, it 15 the
Salade fermidre with grilled chocken shices
L o e greeenes and served with grased
emmental cheese, apple shices carroits,
walnues, and raesin with 2 Meaux mustand
vinaigrene dressing thar is the perennial
favourite - hawing been on the menu For
he past six years. "For mains, however, the
steaks and the marnated fresh cod Glbet are
very popalar”

It was in 2004 that PALTL first browght
the authentic @ste of real French baking
o Dubai. There are cumently 12 owdets in

Drubsai and by mad-2o13; this will ose 1o 17,
revieals Haddad,

Paud waill abso cxpand with theee new outlets
in Abu Dhabd ar Bawahat Al Shang Mall, Al
Wahda Mall and Etihad Towers.

“Dur expansaon plan or the coming years is
aggressive, particularly in the GOC region,”
says Christian Salloum, Senior Brand
Managier “Thene are currently 28 PAUL outhets
in the Middle Exs amd we will soon expand
im existing markets such as Qatar, Bgypt and
Kuwairwhil st alsoeniering new regions such
a5 Turkey, Saudi Arabia and Oman.”

PAULE success story can be traced to jts
origins as a small local hakerythar opened in
TREg in morthern France. Today, it has evolbved
into 3 Family-ron asiness with neardy soo0
cptlets worldwide,



Fifty-eight local
alongside globa

independent au

rands were honoured as Superbrands in 2012
ly recognised brands by Superbrands, the
hority and arbiter of branding. Three domestic

brands speak on what being
recognised as a Superbrand

means to them.

inoe 1S incepiion in 188,
Jacky¥'s Electronics has
pioncered new concepis amd
approaches to electionics
metailing evelving (o bocome

shopping destination of the
LIAE. "Bemg theonly consumer
electmomcs retatler in the UAE
o receive the Superbrand’
status for seven succeeding

leadership position in the
electronic retail sector,” says
Ashish Pangabi, OO0 of Jacky's
Electronics

promotions and sales
simaregies, focus on gualny
and customer-ceninc services
afe an miegial pam of Jackys
penenic code of the brand, he

evolved our retail concegd to

the ultimate digial Hfestyle

years has solidified owr

Apart from 1% innovative

adds, “In addition, we have

offer customer immersive

Jacky's Electronics:
‘My Kind of Place’

technology expenence. Our
move on social media and
soudg.com manother step o
align and present ourselves o
whiere o customer js ioday”

Consumer electronics
prosducts weday have beoome
less differentiated as the same
hrands are available on the
high street, in ypermarkets,
miall kicsks and every possible
retail space, he sdds “Rranding
is therefore viml 1o create a
lastimg trust and assurance
the mimnds of the oustomers for
product quality and reliable
customer service. Heing
adpudped a= 3 Superbeand no
only serves a5 3 benchmark of
mialAININg SUPeiion senioes
bant alsoassures our cusiomers
that we implement best
indastry practices of achieving
customer satisfacrion”

0 | Guper brands

Al Rawabi:

In pursuit of quality and freshness

new entrant into the
¥, Lﬁmu fisted Superbrands
in the UIAE, Al Rawahi Dairy was
Fowmded in pgoo with a single-
minded focus on quality,
freshness and innovation
Today, it is the biggest dairy and
jukce processing plant in the
UAE and the leading producer
of milk products m Dubai,

According 1o Dr. Ahmed Ef
Tigani, General Manager, Al
Rawal Dairy, "Since inceplion
i thas daw, our brand essence
P refrnad i 17 o odif oot
= quahity and freahmess. We
Beeliewe i1 1% our consisiency
that has bed us o becoming a
Superbrand for the first tme
in 2012 Al Rawabs has been
exvsigtent wirh s brancdimg
products and posinioning
through the vears, he says
“Despite operaling in a
much clumered industry, we

have positioned ourselves
i a guality provider of maik
and pice products and it s
this single-minded delivery
aspect that that has got us the
acknowledgment”

Operaling inacalegony whenein
product dilferentiation is
a hig challenge, it becomes
all the more impartant to
create a disparity in the
consumers mind and that
15 whete branding comes i,
believes D Tigani, “We see
branding a% a sTranegic mix
of consumer paychology amd
science brought together
thiough a sustarnable promese;
something that helps us
posatEan our products strongly
in the consumers mind. Our
Tecognition as a Supethrand
will therefone have a posinye
effect across our chain of
stakeholders®

Eros Group:

Following the Future

“Superhrand distinctson s
a badpe you wear with prade
amd honowr,” savs Niranjan
Gadwani, Dy, CBO, Eros Group,
commenting on the frm's
recognition as a Superboand
WO Years ina row im 2on and
gz, “Superbrands 15 a status
resepved for the very few and
deserving in the UAE Our
PecogEmition A% 3 Superbrand
enables us 1o motivane and
INESPTE CRET eI IOYees, Tenew
ITURD AMOARST Customiers and
gain respect from our channel
famners

Eztablisghed in 167 in Dedra
with just one small store, the
company has now emenged
a5 a leading distributor for
consummer ebectronics in the
UAE and in sclect MEMA
markets. v cumently parners
with 13 ghobal brands, operates
4 jo-store refail network,

cight service centers and sin
warchouses across the LIAE.

“We have learned a lot from
aur brand principals on the
anmafbranding,” says Gudwani
“Rranding is about creating a
‘cirstomer conmect, This could
be through media {online
and offline), on the shop
floor (hrand merchandisers
and product displays) and
exemplary after sales service
However, the most imponant
of all 15 word-ol-mouth
publicity and gaining cusiomes
trust.”

The Group's visaon is 1o achsewe
the number one positkin in
marketing, distrbuton and
nefadingol cormsumer ckectronics,
T appliances, tedecom, ITand
engineenng goods and services
by thie year 2o

Dubai Duty Free: Providing Travellers
with a First Class Retail Experience

Dubai Dury Free opened for
business on December aoth 1g8:
and has grosm o become one
af the lexding airpon etailers
im the world with a nurnosver
of Dhsg e hillion (U5$146
billiony im 2o

Its founding principal of
providing travellers with a
first class retail expenence ina
shopper-inendly covimomment
and a diverse range of producs
still halds truee o this day

Emploving 5,000 people, the
aperation has consisrently
raised the benchmark for
airport retailing m the Middle
Easi

T dare, Dubail Dury Free has
received some 250 indusiry
awards which bear restimony
tothe operation's retal sucoess
including the 201z Frontied
Awards for "Best Airporn
Retailer of the Year' which
was won by the operation lod
an unprecedented sicth timwe;
the Best Mopon in Dury Free
Shopping’ presenied at the
Business Traveller Muddie Fa=t
Awands, the Ghlobal Traveller US
muagazinee Award for 'Best Dury
Free Shop and the Superbramnds
Awards for Excellence in
Branding" received [rom
Superhrands Council

Thet= e ratbon was also honored
At the Shis kb Mohaimimed Ban
Rashud Al Makioum Fatmoans ol
the Ams Award as ‘Patmons of
the Arts' in April 201z for its

contrsbution towards culrual
and ans initiatives in Dubai.

Alsoin Apnil, Colm McLoughlin,
Execotive Vice Chairman of
Pewbai Dusry Frese was presented
with the"DFNT aah A Ilni.l.'mmr:r
Lifetime Achievement in Duty
Fres Mward [orhis outsta mlinge
contribation to the travel retail
industry over the vears

Uubar Duiy Free currently
mperales 18,000 Square melres
of retail space across Terminals
1,2 and 3 and the operation will
grow by a further B, 000 square
meires with the opening of
Conooierse A in the first quarer
of 2003 Desicaresd oo Ermirares
Aarline's Ao flect, the opening
ol Concoarrse A will be followed
within § 0 4 vears by the
opening of Conoourse [

Meanwhale, Dubay Dy Pree's
Letsure Diviseon which opeates
the popular Insh Village and the
Century Village, opened its first
hested - the Jumeirah Creckside
Hotel on st July, The 252-room
five-star property is managed by
ubai-based Jumeimh Group.

Also in July, Duba Duty Free
inaaguirated ns first border shop
lescated next 1o the Customs
and Immigration offices an
the Hatta-Oman border, The
retail unif covers some 41
speare metnes and provides a
convenient sop ol point 247
for travellers crossing to and
from Dubad

uperiwands |



Al Rostamani Group: A diversified portfolio

Being awarded the Superbrands status for three consecutive years is a great achievement
and adds another milestone to the Group's longstanding and successful history.

1| Rostaman Giooupy 15 omne
o the largest and oldest
IsImCEs conglomerates

in the United Arab Emirates
Founded mn ig57 by the late Mr
Abddulfla Hassan Al Rostarmani, the
Giroup hasa diversilied portolio
ol businesses inchsdimg trading,
anslearntmles & heavy oooipmenl,
traved, Foregn exchange, financial
sernces, propery devedopmend,
contracting, imirastrociure
development and information
TechmedoRy services, Gowermdd by
Uhee coeme values ol Commutmend,
Careand Vision the group Insters
diversity and v poased bor horther
groeath

The Group has actively
expanded s pondolio o

] |,|.-:I.I 118

include companies acToss 2
range of diverse industrics
which are represenied by the
fallowing companies: Abdalla
Al Hostamani Properhics,
Al Rostamant Capiral, Al
Rostamant Communications,
Al Rostamani Enterprises, Al
Rostamam Global Solutions,
Al Bostamant Indusiries,
Al Bostamany Inlernational
Exchangae, Al Rostamam Peped, Al
Restamam Trading Company, Al
Reestamand Travel and Holbidays,
Central Trading Company,
Dabai Intemational Secursiees,
Emirates Electrical Enganeerimg
and Unired Diesel

P sreemgth of the Groug i3 also
dlue mo s successiul atabicy o

Al Rostamani

INTERMATIOMAL EXC}

e
[

lomge longstanding alhances,
ventures and dealershaps wath
leading worldwide organizations
such as Michetm, Castol, Susuki
Repauly, UD Trecks{Missan
Japan), Tata Buses & Trocks,
NEC-Philips, Avava, Alcatel

Luoent, Bhee Star, Fopch, Federal,
Dhsneyland Fanes, Thomas Cook
BRL Rarl Europe and Globas 1o
name a few

Bemg awanded the Superbrands
status lor three consecutive
yrears is a great achievement
and adds another milestone 1o
the Group's longstanding and
sucresi il history

TheGamep's success in achEsnng
Superbrands smtus for three

conseculive Years (2o10-2012)
15 anribuiable 1o the visionany
leader=hip of the Chaimman, Mr
Maraan Al Rostaman and Vice
Chainman,

Mr. Hassan Al Bostamani in
|:||il.'|r|i-: business excellence,
growth oppomunities, Custoamer
care, and nurtunng and
developing its employess,

The Group added another
sigmaficant milestone 2012,
when it moved o 15 new
headguariers, “The MAZE
TOWER", A 55 stOney purposs
buih mixed use building locaned
on Sheikh Zayed Eoad i front
ol [EC

(&

Ol

Jcan: Hic

L

Dower (at

est World Star
e Manufacturin

Ducab has one of the most modern manufacturing units in the region

ucab (Duwbar Cable
Company}y was opened
in 1979 by the late raler

ol Dubai Shetkch Rashid Bin Saeed
Al Maktoum. It was opened
as a point venlture belween
Govermment of Duba and BICOC
Growp of the UK

In 2ocn Dcals becarmee poimtly
owned by the Governments ol
Prabanand kbua Dhabi (50% cach),
im 2005 Ducab's first faciny
fba [Fhabs and second overall
whas openied in Mussafah. In 2ool

Ducab expanded s facilhines
by opening a rd lactory and
a Copper Casting Flant in Abu
[habn. Im 200g Ducab oelebrated
o yoars ol is operations, opened
a new special cable's unit and
did the ground breaking of
Macab-HY: high voltage laciory
which 1% a joint venture with
DEWA and ADWEA. Ducab

HV Bactory inaugurated by HH
Sheikh Mohammad bin Rashaid
Al Makivam, vice presdent and
prime minesier of the UAE, and
Ruler of Dubarin the presenaoe

ol HLEE Sheakh Hamed bin fayed
Al Mahyan, Chairman of Abu
Dhabs Crown Prinoe's Coarl in
Movember zonn; represents the
ongoing growth ol Docab sinoe
s opening. This latest addition
cxtemds the manuladunng ange
to the hsghest world standards ol
power cable manufadiunng up
o gk

Ducab has one of the mosi
masdern manufactunng onils
i the region. I oocupics an
area of 590,000 Spuart mebers

dards o

ol Lamd 1 Jebel Al Dubat and
mEarly 430,000 SpEane melers m
Mussalah, Abo Dhaby. Ducab
IV stoal banidn upanea of Factory,
laboratones and ancillary
buabdimgs 15 p0,o00m2, onaplol
ool 93, 000maz at the Ducab Jebel
Al =it

Poaday, woe are supplying a range
ol higth epuality power cables and
ACOCESONCSE [0 Oul Cusiomers
across Lhe world in go coumimes

.|.|.-:i.: gl 23



EMAX: T
chainint

max 5 the largest
E:‘Il:l:lmnil.'s retail chain

in the Muddle East with 37
stores acioes UAE, Sandi Arabia,
yman, Qatar and Mahrain. With
maore than zoo international
brands, and over 100,000
procducts acmss 20 calepoTics,
accompanicd by unparalleled
serviee and competitnae value,
Emax 1% a one stop shop for all
electronics needs. The product
range refailed at Emax includes:
IT, Mobiles and Tedeowm, Audino,
Video, Photography, Appliances,
Gaming, F-amoessones, Wellnes
and Fitniss, Do-i-Yoursell,
Gifrimg, Home Solutions and
e

LD

argest electronics retal

o Middle East

i

P e

Setting Trends in Retail Pharmacy

The group's customer centric philosophy Is apparent in every detail of its outlets

IFE commrme fced 105 parney
I as a vetail pharmacy
roup i 1996 and the
atrong impalse o perform has
nurured its growth over the
last sixteen years, AL present
thee organization stands tall in
rhve insdusoey with over 100 meral
otilers comEat ngof Phammmacies,
Healtheare Hypermarkets,
Health and Wellness stores.

Cwertheyears LIFE has susooeeded
in adapring 1o changes in
the profession of pharmacy
retailimg and im the ficld of rerail
management, mainaining its
position as an indwstry leader.
It has an imMpressive presence
im Dubai, Abu [hahi, Sharjah,
Uirnnn A Qraiwain, Ajman and
15 in the process of expanding

24 | Supeertaands

its opemaions to reach other
emitates in the UAE and othe
GO staves and s mow poased o
el the boosm ing, challeng ng
and immensely promising
Indian

'LIFE's services stand
out, as it has designed
a fine blend of retailing
experience with a
human touch.’

The warm and friendly
ambiance and great service
immediately appeal o
anyone entering the store. The
customer centric philosophy of
the prowp is ApRarent in every
detail within the outlets, in

line with the inest practbices
worldwide. The aim 15 to
provide an overall customer
cxpenence that 1s pleasant
amnd far supenor o anything
presently avanlable,

Customer-centric Services:

Life's fime of business Bacilities
i

= Drive-Thru Pharmacy

Eliminating the hassles of
finding a place 1o park the
car, the drve-thru offers
convenienoe and Fast servioe
expecially for people with
special needs. LIFE was the
first to introduce this serece
im the Middle East, soon tobe
followed by many,

= 24 Homars Free Home Delvery,
Another convenient service
that adils more value io the
LIFE expenence, medicines
aie delmvenad an the dooisten,
roasnd-rhe-clock

= Health Noges Kiosk: Aimed o
provide more information
o diags and other proaducrs,
the kiosk fearures a touch

',_F_

screen that displays wsefal
information on drog
mmieractions, diet, lifestyle,
(] Tl

o Drug Inlormation: Innovative
and mibormative, this laclny
provides information on the
proper usage of medicines,
dosage, actions amd
interactions, Hme period of
treatment, avatlabilny and
cost, and alse mformation
on diabetes, weight loss,
orthopedie and rehabilitation
products, el

Free Health Screenimg: Al
LIFE pharmacy outbets have
this value added Lacaliy whene
customers pel [ree health
screening for checking the
blood pressume, blood sugar,
BMI, et at the seli-checking
kinsks,

» Home Care Rental: LIFE & the
first healthcare retailer in
introducing Specialty Pome
Care Rental for travelers and
customers who need cemam
specialty iwems for limined
perivind

Categories:

= Medicines

« Yitamins and Supplements,

= Sports Nutreton

# Skin amd Beauty Care

= Specralty Home Came

= Mother and Baby Care

= Dirtthopedscs and
Rehabilitation

» Personal Cane

» Homoeopathy medicines

= Ciplics

Customers have benefited a
ot from ther innovative anil
successiul promotional actvites
ke SAVEELIFE, Why Pay More,
Gireat Life Surpnses 2oz, and 5o
on. LIFE reoeived the DSE 2oio

Innovation Awarnd inthecategory
of Best ketaal-Customer Sernoe
m 2o, LIFE was also awarded
at the Retall ME Awards for
poil. LIFE achweved the coveted
Superbramd status in 2001, 2002,
aig aned LIFE Pharmacy hasbeen
mommated for membership o
the DSES-zomz

Feaching out to the commundty
1o extend Holistic Healthcane
in the most elficient manner
has been LIFE's fome (rom the
time ol ks moepdion. Relentbess
efforts have pone Inio coverng
almos all areas for commumty
development hke sports,
education, rehabilitanon,
awareness eic,

M LIFES Y

Dubal Life Pharmacoy

Superbrands | 25
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Megting the consumers requirements
0r real taste

Fresh frozen from harvest 1o frozen within hours

IE

tastehal meal starts with
natual ingredsends. With
papertise and passion, we

ke sure thatour guealiny meets

frozen vegetables have since
the Faunch in the pgfa’s been
preberred by consrmers due o
thear premmom Eoropoan gualiny

wheeme thaey have the best growing
conditions. They are peeled,
washed, rinsed and frozen
within howrs after the harves)
whisch ensures that the vitamins,
manerals and the taste relains
exactly as the freshily harvesied
vepelables

The harvest methods differ
dependimg on the chamcienstcs

and brussels sprouts are
handpicked on the feld by the
Iocal farmer whereas others ane
professionally harvested. The
crops are lreguently gualiny
eomitrolied i regards ioseeding,
e treatmenl and hareestme

This 15 how we ensune the best
Embarg quality with real taste

the consumers regquirements  Emborg fresh oeen vegetables of the vepetables. Coles wen

for meal taste. Emborg fresh  ame selected lrom armingareaz ke broceoli,

—1 - d_,p:ﬂlh b B

,"'&Il':iﬂd Vegetahl
‘i_;’_._q ..'.l[.&f, e

e g
bl i ,l.,

-{

cauliflowers

Fresh Frozen

om harvesti (o [rozen within hours

Emborg fresh froren vegetables are celected from
European farming areas whara they have the best
groawving conditicns. They ore peclod, washad,
rinsed and Troren within hours Sfoar thae harsest
witiach endures that the vilamins, minerals and

the tashe rataing exactly as tha freshily harvested
wegetabies.

Tha harvest methads differ dapending on tha
characteristics of the vegetabiles. Coles like broc-
coll, cauliflowers and brussels sprouts are hand
picked an the fheld by the local farmer whereas
othars are professionally harvested, The rops afe
frequently quality contralled In regards to seed
ng, rop troaiment and harvest ime

This is how we ensure the best Embeorg quadity
witth real tasto.

":’! L | bhe real fagte b
rl
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U are the reason we have won
Superbrand status 3 years in a row!

A h

umble thank yau |{ .:|.I aur |'|__|'I|_:|I""|-_":r 5, Wikl wis hers and patrans for their continued

support and encouragement. Your support and patronage iz motivat r~rJ is o reach

ner and qgreaater l.'l.'t dedicate thi -\.f-.r'q.lul to U and pledge to strive harder o serve
you better at all times and remain your Superbrand for vears to come

pﬁﬁﬁféﬁﬂ HFF
e — o Joyalukkas

World's favourite jeweller

OMAM | CATAR | BAHRAIMN | KUWAIT | KSA | SINGAPORE | INDIA




Largest Value Fashion Brang
In the Middle Fast

Max has twenty five stores across the UAE

ax, launched in the
M!.!MZ in May ooy,
MAX 15 Lhee largest

valoe fashion brand 1o the
Middie East. Max has ower 200
SOTeS ACTnsS 15 couniTaes and
anms o expand its presenoe
actoss the MENA mogson and
e markels

Max serves the mid -markt
secton ol the popalation
consiting of Arab Mationals,
| nd Weserners. Max
employs soon poople acnmss
15 countres. With stores that

tvpacally measure between

e oy H o goo, o0 s 11, Max
retanls s own Label clothing
for men, women, children

as wrll as lootwear, home,
arressones amd cosmetics,
abong with an indermational
shoppang expenenoe. Max
beebieves: i delivering on is
proamise of “Aore Fashoon More
Value" (o s consumiers

Simce 115 inceplcn with the
ot of the lirst store m
Abus Dhab, Mo has been ona
meteork: growth path. Today,

Plax b ety (e stopes acymes
the UAE calering io a ande cross
section of the popaudation. na
sshyort s of extht years Max
has beoome the most soughl
after baandd mthe UAE watfim
the valiee fashion spmeni

Max is a part of the 4. 7bn
Landmark gronp, wath stremgth
of 1200 Sones m 7 oounlTes
CTTHTIPASSAG & peesene ol
Emmesg. R opeta space

www maxfashionretail.com
e facebook. com/pages/
Max-Fashions

of the planet, We produce guallty products that make pacy

waw.masah.com

tou reee 8005455
B & MasafiCo




[llda - Legenaary Rice

Basmati remains at the very heart of Tilda and the company is committed to selecting
only the finest Basmati for all its products.

“ilda

. gl &
Lﬁ'gr'mfﬁ . f Lice

he story of Tilda 15 one of
unbroken suooess: Trlda
wias the first company o

bring Basmati to the Western
Waorld over go years ago amd
ha= become an international
Fevowd berand 2elling in over oo
counirees across the globe, The
company starmed ims business
sellimg Rasman 1o the Asi

SO Ty whios ||r'|11r||.'_r.|r|.'-|.|
1o the UK in the late sixiies
and early seventies. By the lare
cighties the Tikda brand was

LA ]

y select the finest g

; and outreach

selling in many imternational
markets including France,
(eermany, the Midkdhke East and
the USA. Tibda was imtrodaoed
tex the Maddle East i 983 amd 15
a leahimg playver in the Day Kece
market in the region

Basman femains al the very
e of Tilda and the company
i!':I:IIrII rinred 1o r.i'||:"|:‘|lr||:'.|.'m|.l.lr|u'
Fimwest Basaman for all ies peoducts
Tilda urihises s long-standing
and unigue experise, mcludmg

PADDY TO

the latest DA technodogy 1o
check every balch ol noelor punty
i cnsure only pare Basmate
makes 1t mmio a Tilda pack

In am ellom 1w make 115
coveted Basmat noe availlable
in convenient, casy o cook
recipes, Tilda envercd the
Beady-1o-Heat” market in the
carly o000, Within a decade,
Tilcka 1% a significant foroe (o
reckon with in this marke!
Iilda’s noember one ange ol
Tikda Pure Basmati Dy Rioe and
hugehy scoessful Tilda Steamed
Bazmali e to-heal ange ane
key tothe Tilda portfalio, There
are currentdy five Tildla Basmaty
Dy Rice vanants inchading Pure
Basmati, Pure Basmati & Wikl
Hice, BEasy Cook Pure Basman
Mice W'f'mll.-ﬂr.nn asmars and
Whire & Wholegrain Basman
Bice The Tilda Seeammed Ratmart
range inclades 18 vanants, and

provides a guick and easy mid
weck meal solution

While Telda s symomymous wath
Rasmati, the brand also offers a
ramge of speciabity noe, inchuding
Jasmine Rice, Arborio Risolio
Face amd Grant Wild Rice. Also
avaikable under the Tilda brand
are Long Grain, Long Grain Easy
Cook and Bvernday Ricevanetses
The Dry Race product

available in special sir
Foodservice Trade, To this day
lifda remainsa famihy busimess
and 15 proasd of its reputation for
uncompromsing dqualsty and a
ORI L Pl B saiming the
il:'r_l.-ml.u\l sramis of Basman
amed the Tikda Basman brand
won Ihwidhe

-

e A // -
Ourachievemeénrts »*
are our pride and'glofy.””

DS

Proudly bringing quality food and lifestyle products to the region. _
e

Cheer the past 30 years, Al Maya Growp has grovn 1o touch your ives in mamy ways, We take 'itl 'ﬁ : "' -

Oi e IR OUF SLUECH TN T 8 QB D=N000E0 COMMIETEnL 1D {in | i 1E C ORI SERNL Quigtn’y . l:l.i.i-i II““]'
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www.almayo.ae
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Megting the consumers requirements
or real taste

Fresh frozen from harvest to frozen within hours

IE

tasteful meal starts with
natural ingredients. With
o perise andd passion, we

frozen vegetables have since
the launch in the 198o0's been
preferred by consumers due o

w hl:'- they have the best growing,

i They are 'h:.r'ln:l
Wis h:.d rinsed and froze
within hours after the har '-E-t
which ensures that the vimmins,
minetals and the t@ste refains
rxactly as the freshly harvested
vegetables

and brussels sprouts are
hand picked on the feld by the
tocal farmer whereas o

professionally ha d. The
crops are frequently guality
comtralled in regards o Seeding
crop treatment and hameest time

This i=s how we ensure the best
Emborg quality with real taste

make sure that our quality meets  their premium Eu an qualify.
the consumers reguirements  Emborg fresh fr vegetables
for real taste. Emborg fresh  are selected from farming areas

9.
_-
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r 'E [—.Mt'“:..zl'ii :
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mian regeial - !
I VU R e

"-Tn.ir'l:n‘i-'lsnJ W,
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Fresh Frozen

Irom harvest (o Inosen within hours

Emborg fresh frozen vegetables are sebected from
Eurogean farming areas where they have the best
growing conditions. They are peeled, washed,
rirsad and frozan within hours after the harvast
wihich ensures that the witamins, minarals and

Thee tadte retains exactly as the f’E‘!l’l"p' harvesied
wegelablied.

The harvest methods differ depending on the
characteristics of the vegetables. Coles like broc-
coli, cauliflowers and brussels sprouts are hand
picked on the field by the bocal farmer whereas
athers are professionally harvested. The crops are
frequently quality controlied in regards 1o Seed-
ing, trop treatment and harvest time.

This |5 how we emsure the best Emborg quality
wiith roeasl tashe,

Please enjoy, .

it
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Luuperbrand!

U are the reason we have won
Superbrand status 3 years in a row!

A humble thank you to all our customers, well wishers and patrons for their continued
support and encouragement, Your support and patronage 15 motivating us to reach
higher and greater. We dedicate this honour to Uand pledge to strive harder to serve
you better at all imes and remain your Superbrand for vears to come.

oyalukkesgraup

Joyalukkas

World's favourite jeweller

UAE | OMAN | QATAR | BAHRAIN | KUWAIT | K54 | SINGAPORE | INDOIA
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Taste a world of difference

www.tilda.com
Mike Fnglish, Director, Superhrands Middie Fase
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Road to success.
We are proud to achieve Superbrands status for 3 consecutive years.
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AL ROSTAMANI GROUP
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AN INSIGHT INTO THE UAE’S STRONGEST BRANDS
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Largest Value Fashion Brand
In the Middle Eas

Max has twenty five stores at

launched in the
in May

hion More
SULITIETS:
18mmnsg. [t retail sp
with the
woww. maxfashionretail.com
emplovs & - ACTOS pll i. Max has been on woww facebool. com/pages/
15 coumtri i e e orethi path. Today, Max-Fashions

Since 1976, Masali has been company committed 1o the good of people and
of the planet, We produce guality products that make people’s ives, and the
wiorld, bettes. This has always been the purpase of our journey.

wiww.masafi.com

1oL Free B005455
¥ /masafi WE@MasafiCo



tMAX. Tne

max iz the largest
Ecit{nuni:s retail chain

in the Middle East with 37
stores across UAE, Saudi Arabia,
Oman, Qatar and Bahrain. With
more than 200 international
brands, and ower 1oo,.000
products across 20 categorics,
accompanied by unparalleled
=ervice and competitive value,
Emax is a one stop shop for all
electronics needs. The product
range retailed at Emax includes:
IT, Mobiles and Telecom, Audio,
Video, Photopraphy, Applianoes,
Gaming, E-accessaries, Wellness
amd Fitness, Do-it=-Yoursell,
Gifting, Home Solutions and
B pa i

largest electronics retal
chain in the Middle
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Setting Trends In Retail Pharmacy

The group's customer centric philosophy is apparent in every detail of its outlets

Ly

LI FEcommenced its pourmey
ag a retail pharmacy
groug 1 iggk and rhe
grong impukse 106 perfomm has
nurtired its growth over the
a5y SIXTeen Years, Al present
The organization srands tall in
The imebustry with over 1oo regail
aaitletsconsisting af Fharmacies,
Healthcare !{].'D-Erl'l"l.:ll‘h'..l.-"'lﬁ.
Health and Wellness slares

Oreertheyears LIFEhas siscceeded
In adapring to changes in
the prafeszion of pharmacy
retailing and inrhe Held of retall
A Ement, maintuning s
pesition as an industry leader,
It has an Impressive presence
in Dulkal, Abu Dhabi, Sharjah,
Limm Al Carwain, Ajman and
iz In the process of expanding

24 | Superbrand

its eperaticns to reach other
armirales an the DAE and othear
GO srates and 6% mow prodsesd 10
enter the booming, challenging
and immensely promising
[nddian,

'LIFE's services stand
out, as it has designed
a fine blend of retailing
experience with a
human touch’

The warm and Iriendly
ambiance and grear service
immediately appeal to
anyane entering the store, The
customercentric phitosophy of
the group is apparent in every
detail within the outlets, in

line with the finest practices
worldwide. The aim is o
provide an overall customer
cxpericnce that is pleasant
and far superior to anything
presently available,

Custorer-centric Services:

Life's line of business facilities
include:

= Drive-Thru Pharmacy -
Eliminating the hassles of
fAnding a place to park the
car. the drive-thru offers
comvenience and fast service
csprecially for people with
special needs, LIFE was the
first to introduce this service
in the Middle East, soon to be
followed by many.

= 24 Hours Free Home Delivery:
Another convenient service
that adds more value to the
LIFE expenence, medicmnes
are defivered at the doorstep,
round-the-clock,

= Health Notes Kiosk: Aimed bo
pravide more information
on drugs and other products,
the kiosk features a touch

screen that displays useful
information on drug
interactions, diet, lifestvie,
eic.

= Dimug Information: Innovative
and informative, this faciliny
provides information on the
proper wsage of medicines,
dosage, actions and
interactions, time period of
treatment, availability and
cost, and also information
on diabetes, weight loss,
orthopedic and rehabilitation
products, et

= Free Health Screcning: All
LIFE pharmacy outlets have
this value added facility whene
customers pet free health
screening for checking their
bloosd pressure, Mood sugar,
B, etc at the self-checking
kiosks.

= Home Care Rental: LIFE is the
first healthcare retailer in
introducing Specialty Home
Care Bental for travelers and
customers who need cettain
specialty items for limited
peried,

Categories;

« Medicines

= Yitamins and Supplements,

= Sports Mutrition

= 2kin and Beauty Care

= Specialty Home Care

= Mother and Baby Care

= Orthopedics and
Behabilitation

« Persomal Care

= Homoeopathy medicines

= Optics

Customers have benefited a
lot from their innovative and
sucoesshul promotional activities
like SAVESLIFE, Why Fay Mose,
Great Life Surprises zoiz, and so0
on. LIFE received the DSF 2010

Dubal Life Pharmacoy

Inncvation Award in the category
of Best Retail-Custamer Service
in 2010, LIFE was also awarded
at the Retail ME Awards for
2001, LIFE achieved the coveted
Superbrand status imaon, 2012,
zo13and LIFE Pharmacy has been
nominated for membership to
the DSES-2012.

Reaching outtothe community
to extend Holistic Healthcare
in the most efficicnt manner
has been LIFES forte from the
time of its inception. Relentless
#fforts have gone into covering
almost all areas for commeanity
development like sports,
education, rehabilitation,
AWAreness ek,







Criran

Al Ain Dairy awarded UAE 'Superbrand’ status for 2012

Lirsfo) Mol B orrnfeed ShblnSay  Sore 7 - FFVE 8 Y050

Al Ain Dairy, the UAL"s largest dary producer has been awarded the status of
‘superorand for 2012 by a council comprisng of industry experts and practlioners. A
fitting tribute and achisvemant to tha Al Aln company which has bsan chosan among
only 55 brands 10 be awanrded a "Supertrand’ status out of a wotal of 1281 candidate

b &nis

Extremely proud on being
awRrced the SuperbDeamnd” status,
an elated Mr. Abdulah Sail Al
Darmaii, CEO, Al Aln Dairy saig,
"The Superbrand” status not only
unddarscores Al AN Doy s arffoarts
to celiver quality, variety and
value, It also reinforces our
ongodng success in the reglon as

BOOK YOUR UNIT NOW

r CLIGK NOW

UK LALL «971 800 10 20 30

wil® GQEliIvihr more DY olive
progucts”. The UAE's favorite
milk brand &njoYys tremandous
support from s customers and
respect from indusiry peers

iz ad.com

.-..':n_:.g

Commaenting further on the
continuged success of Al Aln

Dairy, ™Mr Darrmaks enld " Tha
accolade s axtremaly special for
the company who has just recently celebrated Its 30 year milestone in 2011. 2012
has so far been anolther award winning year for the company which has alwo received
B EIring of Creadibia awaAres Mo inndvetion and GQuality, This i sasantinlly & walls
Saserved endorsamaeant, and & trua tesTAMant 1o Gur SAQGLING gfforta to cater to tha
ever changing needs of our customers. Our achievements are also 8 reflection of the
{rust that our oustomers have |In pur products.”

"Cuperbrands 1 Enown a3 an independent AuUtHarty aNG aroitar @l ﬂrﬂﬁﬂ!ﬁi
gxcellence committed to paying tribute to exceptional brands in the UAE arnd around

the world. The award also F'I'FITIF""I.,".TI"-". e |:1'.',|:||;:-1|r'.|+ of I'l'."l]'lq'.lll"'ll]I and relies on A r_!l.ll'l.!"l of oSty r':er,:vr!'. D
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BCOrd Drands Oon & varealy of parameters such &8 proeducts DoOrtTolio, QUalITY, MErKel SoOMINancs, 1GMgEvItY,
good will, customaer loysity and market acceptance. Al Aln Dairy, Along with the other winning brands
f'rom within the UAE. will be profiled In coveted Bth editlon of the Superbrands book which comes oul In
udy 2012
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Superbrands, the independent authority and arbiter of branding, announced that
Pepsi has won the coveled 'Brand of the Year award at the 8th annual Superbrands
tribute event, which was held at the Intercontinental, Dubai Festival City. 58 leading
UAE brands were awarded the "Superbrands’ status at the gala event, which is also
dubbed globally as the 'Oscars of Branding'

The event was attended by the
country's most prominent senior
business, marketing and branding
executives and saw the unveiling
of the 2012 Superbrands book
featuring many of the brands
voted as Superbrands.

Speaking at the tribute event, Mr
Mike English, Director,
Superbrands Middle East said,
We are happy to announce that
Pepsi has won the UAE 'Brand of
the Year' award for 2012, This
award goes to the brand that
scores highest in the annual
superbrands voting survey of over
2,500 marketing professionals in
the UAE. We would like to

Pepsi wins 'Brand Of The Year' from Superbrands UAE

United Aral Emirates: Saiurday. Jung 1o - 2012 at 104a
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congratulate them on this feat and wish them even more success. in the coming years. e
Pepsi has been a very strong performer in this market for many years and it continues
to bulld an its strengths despite increasing competition in Its market sector.”

Commenting on their win, Mr. Ahmed Elazizi, Chief Marketing Officer, MEA Region,

Toyvs K Us apens

Abiu Dhabl's Esgpopiest
oy sbane inc.. W

Pepsi Cola International said, "We are thrilled o be the 2012 Brand of The Year in the
UAE. Pepsi always strives to offer the best product and brand experiences to its
consumers and it is very exciting to be recognized for it by professionals.”

PepsiCo’'s brands are clear market leaders in both foods and beverages categories in the UAE. Pepsi markets
a series of leading brands within their portfollo including the top three brands across UAE market, namely
Peps| (the leader brand), Mountain Dew and 7UP. Pepsi is avallable to consumers In almost every single retaill
outiet in UAE and is accessible across more than ten million retail outlets. Pepsi products have been available
in the UAE market for 50 years now and are proudly the category leader within carbonated soft drinks in the
UAE, as well as across all othar GCC markets,

In the last year, Pepsi has launched numerous successful advertising campaigns in the UAE, which vary from
generic campaigns to others capitalising on the music and football themes around mega events. Among
PepsiCo's projects in the region are programmes that focus on education, eradication of poverty, cross
cultural exchanges for local youth, health and wellness and the envirgnment.

"The tnbute event was a true celebration of many of the country's highest profile brands and n turn a
recagnition of the people who work hard to ensure the success of their brands. To win the Superbrands title
is & powerful endorsement and evidence for existing customers, potential customers, the media, suppliers,
investors and employees of each brand's exceptional status,” Mr. English added.

The Superbrands Councll, which comprises of some of the leading names In UAE business circles, compile the
shortlist which is then scored online by more than 2,500 marketing professional. The brands that scored
mare than 80% of the total possible marks were declared Superbrands by the Brand Council. The brands,
which meet the stringent criteria set by the councll are awarded with Superbrands status.

Most of the selected brands appear in the Superbrands UAE book, which traces the history and achievements
of each of the brands. The 2012 Superbrands book is a coffee table book, which includes a two-page profile
of each Superbrand tracing the foundation and development of the brand and a "Things You Didn't Know
section” highlighting interesting facts about the brand and its unigue achievements.
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Press Release: Pepsi wins 'Brand Of The Year' from
Superbrands UAE

16 June 2012, 7:45 GMT | Updated: 16 June 2012, 8:01 GMT

Superbrands, the independent authority and arbiter of branding, announced that Pepsi has won the coveted
'‘Brand of the Year' award at the 8th annual Superbrands tribute event, which was held at the
Intercontinental, Dubai Festival City. 58 leading UAE brands were awarded the 'Superbrands’ status at the
gala event, which is also dubbed globally as the 'Oscars of Branding'.
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Al Rostamani Group: A diversified portfolio

Being awarded the uperbrands status for three consecutive years 15 a great achievement
and adds another milestone to the Group's longstanding and successful history.

| Rostarmani Group is ane
of the largest and olidest
business conglomerates

in the United Arab Emirates.
Founded in 1957 by the late Mr.
Abdulla Hassan Al Rostamani, the
Group has adiversifed portfolio
of businesses including trading,
atrtomobibes & heavy equipment,
travel, foreignexchange. Anancial
=ervices, property development,
contracting, infrastruckure
development and information
technology services, Governed by
the core values of Commitment,
Careand Vision the group fosters
diversity and is poised for further
growth

lhe Group has actively
expanded 1tz portfolio 1o

include companies across a
ramge of diverse industries
which are represented by the
following companies: Abdulla
Al Rostamani Properties,
Al Rostamani Capital, Al
Rostamani Communications,
Al Rostamani Enterprises, Al
Rostamani Global Solutions,
Al Rostamani Industries,
Al Eostamani International
Exchange, Al Eostamani Pegel, Al
Rostamani Trading Company, Al
Rostamani Travel and Holidays,
Central Trading Company,
Dukai Intermational Securities,
Ermirates Electrical Engineering
and United Diesel,

The strength of the Groug is also
due 1o is suceessful abality o

forge longstanding alliances,
ventures and dealerships with
leading worldwide organizations
suchas Michelim, Castrol, Suzuki,
Benault, UD TrucksiMissan
Japan}, Tata Buses & Trucks,
MEC-Philips, Avaya, alcatel-
Lucent, Blue star, Forch, Federal,
Disneviand Paris, Thomas Cook
MEI, Rail Europe and Globus to
name a few

Beingawanded the Superbrands
status for three consecutive
years is a great achiovement
and adds another milestone to
the Group’s longstanding and
suseessiul history,

The Group’s success inachieving
Superhrands status for three

consecutive years (2o1o-2012)
15 altributable to the visionary
teadershipofthe Chairman, Mr.
Marwan Al Rostamani and Vice-
Chai rrman

Mr. Hassan Al Rostamani in
driving business excellence
grongth oppormunities, customer
care, and nurturing and
devaloping its employees

The Group added another
significant milestone in 2012,
when i1 movesd 1o iks new
headquarters, “The MAZE
TOWER”, A 55 sEorey purpose
Baalt o] ase huilding locatsd
on Sheikh Zaved Road in frond
ol [EIFE
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Ducab has one of the most modern manufacturing units in the region

ucab (Dubai Cable
{Company} was opened
in 1aya by the late ruler

of Dubai Sheikh Rashid BinSaeed
Al Maktoum. [t was opened
a5 a joint venture between
Government of Dubai and BICC
Group of the UK

in zoo1 Ducab became jointly
owned by the Governments of
Dubai and Abu Dhabi (50% each)
in zoos Ducab’s first facility in
Abu Dhabi and second overall
wasopened in Mussafah. Inzoos

Pucab expanded its facilitics
by opening a ird factory and
a Copper Casting Mant in Abu
[habi. In zoog Ducab celebrated
jovears of itsopermations, opened
a new special cable’s unit and
did the pround breaking of
Ducab-HY; high valtage factory
which is a joint venture with
DEWA and ADWEA. Ducab-
HY factory inaugurated by HH
Sheikh Mohammad bin Rashid
Al Maktoum, vice president and
prime minister of the UAE, and
Ruber of Dubai.in the presenaoes

of H.H. Sheikh Hamed bin £ayed
Al Mahyan, Chairman of Abu
Chabi Crown Prince’s Court in
Movember 2o11; represents the
onpeing growth of Pucab since
its opening This latest addition
extends the manufacturing mangs
to the highest world standards of
power cable manufacturing up
b 4 onbo.

Ducab has one of the most
modern manufacturing umits
in the region. I eccupics an
area of 40,000 Square meaters

/

ards o

of land in Jebel abi, Dubai and
nearly 130,000 square meters in
Muszafah, Abu Dhabi. Ducab-
HYstotal built wp area of factory,
laboratories amd ancillary
buildings is so,000mz, ona plot
of v3,000mz at the Ducab jebel
Ali site

Today, we are supplving a range
af high guality power catdes and
ACCEsEOTIES b our Customers
acmoss theworld in yocountries
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Eros Group reconfirms SuperBrands status in the Middle East

Published June 25th, 2012 - 05:38 GMT

Mr. Mike English, Mr. Deepak Babani and Mr.

Miranjan Gidwani at the Superbrands Award

Ceremony 2012 in Dubai, UAE

Enlarge Image

FEATURED STORIES

* Dubai's upmarket retailers expanding

* Oman is captioning attention for global
retailers

* Middle East retail boom far from spent

RELATED ARTICLES

» Eros Group reconfirms superbrands
status in the Middle East

» Eros Group reconfirms Superbrands
status

e Eros Group bags SuperBrands 2011

Eros Group, the sole distributor of world-renowned brands
Samsung, Hitachi, Candy & TCL and one of the leading players in
consumer electronics, telecom, and allied multi-products in the
Middle East, has retained its prestigious SuperBrands status for
2012 after being awarded the honor for the second consecutive
year. The UAE SuperBrands Council, a committee of eminent
figures from the business world, reconfirmed Eros Group as one
of the SuperBrands 2012 in the UAE following a comprehensive
evaluation process.

Mr. Deepak Babani, CEO, Eros Group said, "Being named a
SuperBrand for the second consecutive year means Eros Group
has now established itself as one of the leaders in the electronics
sector in the UAE and region. We have a holistic approach to
business that includes delivering the best quality products,
services, and experiences to our clients, creating value for our
stakeholders and principals, taking the best possible care of our
employees and partners, and actively contributing to the
community that has been our home for the last 44 years. | thank
everyone involved for helping Eros Group achieve this success.”

The SuperBrands organization is acclaimed worldwide as being
an independent authority and arbiter of branding excellence and
is committed to paying tribute to exceptional brands and
promoting the discipline of branding. The SuperBrands Council in
each country is comprised of individuals who have shown
exceptional aptitude in business and who have a thorough
knowledge of that particular country's markets and methods of
business.

Eros Group made a humble beginning in 1967 with the Hitachi
range of products and a single showroom in Deira. Over the
years, the company grew and diversified and today, in addition to
marketing Hitachi's range of electronic and home appliances, it
markets Samsung mobile phones and digital products, Lennox air
conditioning products, Aiphone intercoms and security systems,
Candy home appliances and has recently added TCL and BenQ
products to its product portfolio. In 2009, Eros Group commenced
operations of its IT Division with launch of Samsung IT products
followed by Linksys by Cisco, Targus, A-Data, Speedlink gaming
accessories and Sentronix Auto Wallmounts.
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hospital celebrates its 15th anniversary

United Arab Emirates: Thursday, July 12 - 2012 at 11:00

The American Hospital Dubai has had its status as a regional super brand
reconfirmed by Superbrands, the independent expert authority on branding which
was set up to pay tribute to exceptional brands.

The hospital is part of an elite
group of organisations in the
region to be awarded - and then
re-awarded - this accolade, also
known as the 'Oscars' for brands.
This is the sixth Superbrands
award earned by the hospital and
comes as the American Hospital
Dubai celebrates its 15th
anniversary.

An independent council of
relevant experts selected the
hospital from a short list, drawn
from a much longer list (more
than 1,400) of potential
Superbrands, on the basis of an
assessment by the judging panel.
These Superbrands were not only
voted for by the distinguished brand council members but also by 2,500 marketing
professionals voting for the preferred brands through an online poll.

To be voted as a Superbrand by the Council is a powerful endorsement and evidence
for existing customers, potential customers, the media, suppliers, investors and

employees of the brand's exceptional status.
The award was presented by Superbrands at a ceremony in Dubai recently, and was
received on behalf of the hospital by Dr. Nayzak Raoof , MB ChB, Ph.D.(Lond), FRCA,

Chief of Anesthesia and Assistant Medical Director.

Speaking at the award ceremony, Dr. Raoof commented: "I am privileged to accept
this award on behalf of the American Hospital Dubai. It recognises our best practice in

the brand of which we can be very proud.”

magazines and on television and radio.
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brand management and our success in building a strong brand over almost 15 years. The hospital is
delighted to win this recognition from 'Superbrands’', which reflects our commitment to providing the highest
quality of US standard private healthcare to our patients. It is a personal pleasure for me to represent the
hospital at a distinguished gathering to honour the management and staff of the American Hospital Dubai.
This is a significant regional award for the hospital and recognises the contribution made by all staff, every
one of whom contributes to the overall 'brand experience' that we create every day and to the strength of

The Superbrands organisation is acclaimed worldwide as being the independent authority and arbiter of
branding excellence and is committed to paying tribute to exceptional brands and promoting the discipline of
branding. The work Superbrands does is recognised through their books, Events and Awards programmes,
internet sites, research and through significant international media and PR coverage in newspapers,
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Al Ansari Exchange wins Superbrands Award for
seventh consecutive year

Al Ansari Exchange has been reporting impressive year-on-year performance in recent
years

FOR IMMEDIATE RELEASE

PRLog (Press Release) - Jun 13, 2012 - Currency Trading Online
June 13, 2012 Trade Majors & Cross Currency Pairs
Al Ansari Exchange, the UAE's largest money exchange 24X7 Fx Trade, Up To 400:1

network that provides worldwide remittance and foreign ~ Leverage
_ : www.Hymarkets.com/Gce
exchange services, has received the UAE Superbrands

award was presented to Al Ansari Exchange, by the Learn How to Trade Forex Online

Superbrands Council, the world's largest independent Easy Trading Platform & Low Spread
WWW. piptrade.com

brand arbiter, during the Superbarnds Awards ceremony
held yesterday (June 12, 2012).
Forex Trade In Dubai

Commenting on the award, Rashed Ali Al Ansari, DFSA ngSA REQUiatIEd CﬂmpaﬂY 30
General Manager of Al Ansari Exchange said, “lt is Eﬁgﬁm perational Expertise
indeed an honour for Al Ansari Exchange to be AdChoices [

consistently recognised as one of UAE's Superbrands. It

is not only our long term vision and strategic plans that have made this possible; it is also the genuine
commitment of all our staff members and the patronage of our valued customers that has made us a
highly trusted and reputed brand in the country. This recognition further motivates us to continue our
steadfast commitment to exceed customer expectations with our array of services and our customer-
centric approach.”

Al Ansari Exchange has been reporting impressive year-on-year performance in recent years. In the first
quarter of 2012 the company achieved a 16 per cent increase in foreign currency exchange and
remittance transactions compared to the same period last year.

-—-end ---
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Al Ansari Exchange wins Superbrands Award for seventh consecutive year
Thursday, 14 June 2012

The awards ceremony was held on June 12, 2012.

Al Ansari Exchange, the UAE's largest money exchange network that
provides worldwide remittance and foreign exchange services, has
recently received the UAE Superbrands Award 2012 for the seventh
consecutive year. The award was presented to Al Ansari Exchange, by
the Superbrands Council, the world's largest independent brand arbiter,
during the Superbarnds Awards ceremony held on June 12, 2012.

Commenting on the award, Rashed Al Ansari said, "It is indeed an honour
for Al Ansan Exchange to be consistently recognised as one of UAE's
Superbrands. It is not only our long term vision and strategic plans that have made this possible; it is also the genuine
commitment of all our staff members and the patronage of our valued customers that has made us a highly trusted and
reputed brand in the country. This recognition further motivates us to continue our steadfast commitment to exceed customer
expectations with our array of services and our customer-centric approach.”

Al Ansari Exchange has been reporting impressive year-on-year performance in recent years. In the first quarter of 2012 the
company achieved a 16 per cent increase in foreign currency exchange and remittance transactions compared to the same

period last year.
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‘Oscar’ Night of Superbrands UAE

Wntten by Syed Ali Anwer
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‘Oscar’ Night of Superbrands UAE

celebration of many of the UAEs highest profile brands.

“Superbrands

each of the brands.
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Superbrands UAE hosted their annual Tribute Event to honor the
country’'s strongest brands on June 12, 2012 at the Intercontinental
Hotel in Dubai Festival City. Superbrands now operates programmes
in 91 countries around the world and its tribute event is recognized
as the 'Oscars of the branding world. This Gala Event was attended
by the who's who of UAE's corporate world and was a true

In parallel with the Tribute Event, Superbrands also launched the
2012 edition of the Superbrands UAE book, which features UAE's
best brands, ranging from FMCG brands to local family owned
businesses. Participation in the Superbrands book was by invitation
only.

Only 58 leading UAE brands were awarded the "Superbrands’ status
at "Oscar’ of branding night after a rigorous selection criteria set by
the Superbrands Council. Over 2,500 professionals were invited to
vote along with the Council. More than 1,341 leading UAE brands
were scored by the Superbrands Council and through the online poll
and the highest scoring brands were then designated as
Superbrands. Only brands that achieve the level of recognition set
by the independent Superbrands Council are eligible for inclusion in
the Superbrands book, which traces the history and achievements of

Prominent among those who were awarded the Superbrands award
were two leading UAE currency exchange Companies namely the
UAE Exchange Company and Al Ansari Exchange.

Joyalukkhas, an established and famous jeweler In the UAE, was

awarded the roveted nrize for the third concacokive time Warld
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Pepsi consistency a winning ingredient

Pepsi is the UAE's brand of the year. Superbrands
has named Pepsi the nation’s favourite brand, ahead
of home-grown names such as Dubai Duty Free and
Masafi. Mike English, the director of Superbrands
Middle East, explained why Pepsi won. b10
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Fifty-gight local brands were
|y recognisec
independent authority and ar

alongside globa

ince its inception in 1988,

Jacky's Electronics has
pioneered new concepts and
approaches to electronics
retailing evaelving to become
the uitimate digital lifestyle
shopping destination of the
LIAE, "Being the onky consumer
electronics retailer im the UAE
Lo receive the ‘Superbrand’
status for seven succeeding
years has solidified our
leadership position in the
electronic retail secton” savs
Ashizh Panjaba, COO of fackys
Electronics

Apart from i3 innovative
promations and sales
strategies, focus on guality
and customer-centric services
are an integral pan of Jacky's
setetic code of the brand, he
adds, “In addition, we have
evalved our retail concept to
affer customer [mmersive

Jacky’s Electronics:
'My Kind of Place’

technolopy expericnce. Our
move on social media and
soug.oom is another step o
align and present ourselves o
where oot customer 15 today”

Consumer elecironics
prosbucts teclay have Become
less differentiated as the same
brandz-are available on the
high sirect, in hypermarkets,
rmall kiosks and every possibie
retail space, headds. “Branding
& therefore wital fo create o
lasting trust and assurance in
the minds of the customers for
product quality and reliable
customer service, Belng
adjudged as 3 Superbrand nod
anly serves as a enchmark of
maintaining supeiorn senices
bt also assures our cusiomers
that we implement best
industry practicesof achieving
Customer satigfaciion,”

lonoured as Super
brands by Superb
Diter of branding, T

Al Rawabi:

rands in 2012
ranas, the
ree domestic

In pursuit of quality and freshness

new entrant into the
prfinglismfﬁu perbramds
in the LIAE, Al Rawabi Dairy was
founded in rgoo with a single-
minded focus on quality,
freshness and innovation,
Today, it §s the biggest dainy and
juice processing plant in the
LAE and the leading producer
of milk products in Dubai,

According to Dr. Ahmed El
Tigani, General Manager, Al
Buawabd Dhary, “Since Enception
o thas day, our brand essence
has remained true bo our roots
= guality and freshness We
believe 1 15 Our CONSISIENCY
that has led ws to becoming a
Superbrand lor the frst time
in-2a1z” Al Rawabi has been
consistent with irg branding,
products and positioning
through the years, he says,
“Despite operating in a
much cluttered industry, we

have positioned ourselves
as a quality provider of milk
and juice products and it is
this single-minded delivery
aspect that that has got us the
acknowledgment.”

Operatinginacategory whenein
product differentiation is
a big challenge, it becomes
all the more important to
create a disparity in the
consumer's mind and that
is where branding comes in,
belicves D, Tigani. "We sea
branding as a stratégic mix
of consumer psychology and
soience biought together
thicugh a sustaisabile profize;
something that helps us
position out products strongly
i the ConsuEers mind, Oug
MECOEnition asa Superbrand
will theretore have a positive
effect across our chain of
stakeholders”

rands speak on what being
recognised as a Superbrand

means to them.

Eros Group:

Following the Future

heSuperbrand distinctionis

abadge you wearwith pride
and honowr” savs Niranjan
Gidwani, [y, CEQ, Eros Group,
commenting on the irm's
recopnition as a Superbrand
b0 years ina row in 2onn and
2012, "Superbrands is 3 status
reserved for the very few and
deserving in the UAE. Our
recopnition as a Superbrand
cnables us to motivate and
inspine our employees, menew
st amongst customers and
pgain respect [rom our channel
pariners

Established in 1967 in Deira
wilh just one small store, the
company has now emernged
as a leading distnibutor for
comsumer electronics i the
LJAE and in $eleci MENA
markers, It currently partners
with 13 global brands, operates
a jo-store retall petwork,

cight service cenfers and 5ix
warehouses across the UAE,

“We have leamed a lot from
our brand principals on the
artof branding.” s3ys Gidwani,
“"Branding is akout creating a
‘customer connect’, Thiscould
be through media {online
amd afline), on the shop
floor {brand merchandisers
and product display=) and
exemplary after sales service.
Howewer, the most impartant
of all is word-of-mouth
puiblicity and gaining customer
truse”

Thee Groups vision = io Chiewe
the number one positicn in
markering. distribation and
retailingofoonsumerelectronics,
homeappliances elecom, [Tand
engineering goods and services
boy thie vear 2015,

Dubai Duty Free: Providing Travellers
with a First Class Retail Experience

Dubal Duty Free opened 1o
busimesson December zoth 1983
and has grown to become one
of the leading airport retailers
i The waorld with a turnover
ol Dhsg. 311 ballion (LIS51.44
billion) in 2a11.

Its founding principal of

providing travellers with a
firsk class retail experienceina
shopper-frtendly envirenment
and a diverse range of products
still holds true to this day.

Emploving 5,000 people, the
operation has comsistently
raised the benchmark for
airport retailing in the Middlbe
kast

To date, Dubai Duty Free has
recel ved some 250 industry
awards which bear testimony
to the oper@tion’s retail success
including the zo12 Frontier
dweards for 'Best Aldrport
Reratler of the Year” which

was won by the operation for

an unprecedented sixth time;
the ‘Best Airport in Duty Free
Shopping’ presented at the
Biisiess Teaveller Middle East
Asvards, the Global Travellerus
magazine Award for “Best Duty
FreeShop’ and the Superbrands
fwards lor Excellence in
Bramnding received from
superbrands Council.

The operation was alsa honored
at the Sheikh Mohammed Bin
Rashid Al Makloum Patrons of
the Arrs Award as "Patrons of
thie Ars' in April 200z for ls

contribunon rowanrds culrural
amed AFTE Lnanatives in Dkl

Alsoin Apnl, Colm MeLoughlin,
Executive Vice Chairman ol
Dukmai Duty Freewas presented
with the 'DENI 25th Anniversary
Lifetime achisvement in Duty
Free Asard’ for his outstanding
contribution to the travel retail
industry over the years.

Dubai Duty Free currently
DpCTacs [&, 000 SUArC mMetnes
of retail space across Terminals
1.2 and 3and the operation will
o by a further § 000 square
merres with the apening ol
Concourse An e Trsn quarme
ol 2013, Dedscated 1o Emirales
Airline's A 8o e, theopening
of Concourse A will be followed
within 3 to 4 vears by the
opening of Concourse O,

hMeanwhile, Dubai Duty Free's
Leisure Division which operates
the popular [rish Village and the
Century Village, opened its first
hotel - the Jumeirah Creekside
Higte | on 857 uly, The ko 2-room
five-star prope iy 15 managed by
Cuabai-bages] [ermedrals Graup,

Alzo In July, Dubal Duty Free
inaugated its frst bosder shop
located next to the Customs
and Immigration offices al
the Hatta-<Oman border. The
retail unit covers some 42
sguare metres and provides a
convenicnt stop off point 24,7
for travellers crossing to and
from Dubal.
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«UAE’s strongest
bhrands were honoured
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Tribute event at the
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Joyalukkas the only jeweller to win this 'exceptional brand' recognition
in 2012.

3 times Superbrand - Joyalukkas

Dubai, UAE, 13 June 2012: Joyalukkas, the world's favourite jeweller has been recognised as a Superbrand for the

3" time. The jewellery retailer was also awarded this status in the year 2010 & 2011.

The announcement was made at the prestigious Superbrands Tribute Event, a high profile, premier marketing
occasion attended by the media and peers alike. The award was accepted by John Paul Joy Alukkas, Executive
Director on behalf of the |Joyalukkas Group. The brand will also once again be featured in the 2012 edition of the
Superbrands UAE book,

The Superbrands organisation is acclaimed worldwide as being an independent authority and arbiter of branding
excellence and is committed to paying tribute to exceptional brands and promaoting the discipline of branding. Only brands that achieve the level of recognition
set by the independent Superbrands Council are eligible for inclusion in the Superbrands UAE book, which traces the history, achievements and acceptance of
each of the brands.

“We are honoured to be recognised with the Superbrand status for the 3" time. This only means our customers are appreciating our efforts in delighting them and
our various brand building initiatives are working. | take this opportunity to convey our sincere appreciation to our valued customers, my Tantastic team and the

Superbrand council for this recognition. Customer appreciation keeps us going and we will continue to take every effort in delighting them at every occasion”. Said
Mr.Joy Alukkas, Chairman & M.D., Joyalukkas Group.

From it's inception with a single jewellery showroom to its current stature of a multi-billion dollar global conglomerate with 85 jewsllery showrooms world-wide,
Joyalukkas has revolutionized the jewellery retail industry through innovative schemes as well as a distinct offering. In the short span of around 2 decades,
Joyalukkas has transformed the way the world looks at jewellery and made itself a household name. Today the global retail chain operates across 9 countries and
has a loyval customer base of over 10 million customers.

Joyalukkas has set a benchmark in jewellery, by offering customers a wide range of contemporary, ethno-contemporary and ethnic jewellery in all types of
jewellery i.e. gold, diamonds, precious stones, platinum and pearls. Customers get to chose from over one million designs in branded and generic versions at
Jovalukkas.

John Paul Joy Alukkas, Executive Director of Joyalukkas Group said "Being a Superbrand for the 3 time feels great and we are the only jewellery brand to be
awarded this status. We spend a lot of time and attention to ensure we keep each customer delighted on their every shopping occasion at Joyalukkas. We are also
using the online medium, specially our Facebook page to connect with our huge base of customers & followers updated on a day-today basis on the latest events
and happenings at Joyalukkas. Would like to convey a big thank you to our customers, my téeam members and the Superbrand Council and the judges faor this

powerful endorsement for Brand Joyalukkas for the 3™ time.”

The glabal conglomerate, Joyalukkas's current business interest includes Jewellery, Fashion & Silks, Money Exchange, Luxury Air Charter & Malls. Joyalukkas is
also rapidly expanding its presence in the Kingdom of Saudi Arabia, their 3" jewellery showroom set to open in Jeddah this month. The jewellery business of
Joyalukkas is one of the most awarded and recognised jewellery retailing chain. joyalukkas Is also the first jeweller to be awarded the 150 9001: 2008 and

140001:2004 certifications. Joyalukkas bhas been recognised under the Dubai Quality Appreciation Program for strong adherence to quality across all its
departments.

-Ends-

About Joyalukkas Group

Joyalukkas Group is 4 multi-biflion dollar global conglomerate with varied business interests. The group operates its various business operations across UAE,
Saudi Arabia, Bahrain, Oman, Kuwalit, Qatar, Singapore, London & Indla. The group businesses include jewellery, money exchange, fashion & textiles, luxury air
charter & Malls. fovalukkas employs a staff of over 5000 professionals across the world and 15 one of the most awarded and recognized jewellery retail chains in
the world.

D Press Release 2012
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Superbrands To Honour UAE’s Top Brands At The
Biggest Night In Branding

WEDNESDAY, 06 JUNE 2012 13:35 ) S |
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To announce the ‘Brand of the year’ award at the
tribute event in addition to launching the eight
edition of the Superbrands UAE book

Dubai, United Arab Emirates, June 06, 2012:
Superbrands, the independent authority and
arbiter of branding, announced that they are
hosting their annual Tribute Event to honour
UAE's strongest brands on June 12, 2012 at the
Intercontinental Hotel im Dubai Festival City.
Superbrands will also announce the highly
anticipated "Brand of the Year’ award in addition
to unwveiling the eight edition of the much coveted
coffee-table style Superbrands beook, which includes a two-page profile of each of the
Superbrands, at the Tribute event.

Speaking about the event, Mr. Mike English, Director, Superbrands Middle East, said, "1 am
delighted to announce our 2012 tribute event for the UAE's strongest brands, Superbrands
now operates programmes in 91 countries around the world and is recognised as the
‘Oscars’ of the branding world. We are happy that many local brands, which include new
entrants, have made it to the Superbrands list this year in addition to globally recognised
brands. These brands were voted as Superbrands by over 2,500 marketing professionals
active in the UAE marketplace. The brand which scores the highest points will be awarded
‘Brand of the Year® at the tribute event.”

“In parallel with the Tribute event, we will also launch the 2012 edition of the Superbrands
UAE book, which features the UAE's best brands, ranging from FMCG brands to local family
owned businesses. Participation in the Superbrands book is by invitation only and
acknowledges the inherent strength of featured organisations and their brand values,”™ Mr.
English added.

After a rigorous selection criteria set by the Superbrands Council, over 2,500 professionals
were invited to vote along with the Council. More than 1,341 leading UAE brands were
scored by the Superbrands Council and through the online poll and the highest scoring
brands were then designated as Superbrands. Only brands that achieve the level of
recognition set by the independent Superbrands Council are eligible for inclusion in the
Superbrands UAE book, which traces the history and achievements of each of the brands

The Superbrands Council comprises individuals who have shown exceptional aptitude in
business and who have a thorough knowiedge of the market and methods of business. To
be voted as a Superbrand by the Council is a powerful endorsement and evidence for
existing customers, potential customers, the media, suppliers, investors and employees of
each brand’s exceptional status.

The Superbrands tribute event, which will be attended by the who's who of the corporate
world, is set to be a true celebration of many of the country's highest profile brands, and

promises to live up to its global reputation as the *0Oscars of Branding”.

-Ends-
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Structural Design Engineer - Muscat. {393)

Required Skills for the incumbent:

agChoiwces [

Work knowledge with MBMA, AISC, BS 5950 is mandatory

Knowledge of design software such as STAAD.Pro, Ram
Connections, PROKON, and AutaCALD.

Quick Primary estimation of structural steel with optimized steel

weight is preferred.
PEB Knowledge is preferred
¥ steel/ Strucad knowledge s preferable.

Experience
5= 10 years.

Apply at www.becoman.com

Project Manager - Muscat (485

Experisnca
15 - 25 years

Key Skills

Tendering, analysis of projects, booking of projects, execution,

planning, Revenue Generation, Planning & Reporting,

Education
Bachelar's Degree, Diplama

Apply through monster.com

Fire Safety Engineer - Muscat (642)

Candidates should hold a M.55 in fire safety engineering or

similar.

Candidates with background in consulting is preferable,

as you

will work across engineering disciplines, architects, stakeholders

and AHJ.
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UAE Exchange strives to achieve excellence

Tagoed with: Superbrand UAE Exchange Awards UAE Exchange Reviews

Elke 1 W Tweet 0 g +1) 0 1
@guiftoday

ABU DHABI: The leading global remittance and foreign exchange brand, winner of Superbrands awards for three
years in 2008, 2010 and 2011, has maintained its brand status by being voted the Superbrand once again.

UAE Exchange is among the chosen ones, yet again, when it got selected as the Superbrand by the prestigious
Superbands Council in the UAE, for the fourth consecutive time. The remittance major earmned this recognition due to
its penchant for quality in every aspecL

“We are delighted,” exclaimed Y. Sudhir Kumar Shetty, COO — Global Operations, UAE Exchange. “Superbrands is a
prestigious award, which recognises qualitative attempts to achieve excellence. It fills us with pride to know that they
have found UAE Exchange a brand totally driven by quality.

On our part we have been constantly striving to achieve excellence in every aspect of our operations. It is these
incessant efforts that have helped us in featuring in the coveted list, four times in a row,” added Sudhir Shetty.
Promoth Manghat, Vice President — Global Operations, UAE Exchange, said,

*UAE Exchange has grown into a trusted global remittance and foreign exchange brand. This recognition in its
fiagship market of UAE is definitely an encouragement for us to pursue excellence, globally. Along with the laurels
comes high responsibility and we shall leave no stone unturned to stand up and surpass the expectations of
customers, partners, regulators and authorities on quality.”

Varghese Mathew, Country Head — UAE Operations, UAE Exchange, said, "UAE is a matured market with quite
competent players. Every aspect in the business operations here has to be well nourished to compete here. UAE
Exchange has grown along with this market and has imbibed its values that make it quality-centric. Being featured in
this prestigious list among like-minded organisations, which have a penchant for quality, is an honour for us.”

UAE Exchange has also won many awards including the Banker Middle East Product Award, Dubai Quality Award,
Shelkh Khalifa Excellence Award, Sheikh Mohammed Bin Rashid Al Makhtoum Business Award, Dubai Human
Development Appreciation Programme, Dubai Service Excellence Scheme Award, Best Partner by Emirates
National Development Program, UAE Emiratisation Award, Deutsche Bank STP Excellence Award, Customer
Service Week Star Award in 2009 & 2011, ISO 9001 & 14001 certification and voted Superbrand in 2009, 2010 and
2011 earlier.

@albawaba

UAE Exchange voted superbrand the fourth time

When quality becomes a way of life, winning becomes a
habit and the brand gets selected in to the elite list of the
most trusted and preferred brands. UAE Exchange is
among the chosen ones, yet again, when it was selected
as the Superbrand by the prestigious Superbands Council
in the UAE, for the fourth consecutive time. The remittance
major earned this recognition due to its penchant for
quality in every aspect Earlier UAE Exchange was
chosen in the Superbrands listin 2009, 2010 and 2011.

“We are totally delighted!” exclaimed Mr. Y. Sudhir Kumar
Shetty, COO Global Operations, UAE Exchange. "Superbrands council is a prestigious and independent authority,
which recognises qualitative attempts to achieve excellence. It fills us with pride to know that they have found UAE
Exchange as a brand totally driven by quality. On our part we have been constantly striving to achieve excellence in
every aspect of our operations. It is these incessant efforts that have helped us in featuring in the coveted list, four
times in a row™, added Mr. Sudhir Shetty. Click Here To Read More
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Superbrands To Honour UAE's Top
Brands At The Biggest Night In
Branding s uune 201z
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Add voor s hers

Supermrands, fhe independent aulhoeity snd fi
arbiter of bramding, anrouncad that they are
hosting thair ainnwal Tribube Evend to honowr
Tz s strongeat brands on June 12, 2012 al the
Intercondinendal Hasal in Dubai Festal City,
Superands will also announce e highly
anficipatad ‘Brand of tha ¥Year' award in addificn
o unveslingg the eight editon of the much coveled
coffea-table style Superbrands book, which
inchades a bao-page profile of sach of tha
Supadrands, al lhe Trbule evenl.

Speaking aboul the event, Mr. Mie English,
Qirecior, Superbrands Micdie East, said, ° am

dedghied o announce our 3012 fribute event for

tha 101 2's strongast brands. Superbrands now

operales programmes in'B1 counines arpund lhe

world and is recognisad as the 'Oscars’ of the

branding workd, We are happy that many local

brands, which inchide new aplranls, have mads

it to thie Superbrands list this year in additicn to globally recognised brands, These beands ware voled as

Superbrands by over 2,500 merketing professionals active in the TETE manetplace. The brand which scores
thr highesi points will b awarded Brand of the Year’ ad the tributo ovend.”

“tn paralled with tha Trbule ewent, we wil also lsunch the 2012 edition of the Suparbrands T0TS book, which
features the 70105 best brands, ranging from FMCG brands to local famity cwned businesses. Parficipation in
the Supersrands boak i by invitation only and acknowlsdges the inhieranl strengm of lealured ampanisatiens
and thalr brand vadues,” Mr. English added

After 8 ngorpus selachion critenia sl by tha Supersrands Councll, over 2,500 prodassionals ware inviied o
wibe along with the Council. More than 1,341 leading [T brands wene scored by the Superbrands Council
and ihrough the cline poll and the Hghesl scorng brands wens hen designaled as Superbrands. Only
brands thal achisve Me level of recognilion el by the indepencen] Superbrands Council are eligible Tor
Inclusdon in the Suparbrands TE1E book, which iraces the history and achievemants of each of the brands

The Superbrants Councll comprises individueals who have shown excephonal apiiuede in busimass and who
hiave a thorough knowledge of the markest and methads of business. To be vobed as a Superfirand by the
Coundl bz 8 powertul endorsemant and evidence for exialing cusiomers, potential cusiomers, the meda,
suppilers, iInvesiors and amployess of each brand's sxcegtonal stajus

The Superbrandcs [rbute even, which will ke abensed by e who's who of the corporale wodd, S sed o be &

trua calpbration of mamy of fe cownbry's highast profile brands. and premises o e up 1o (s global repulation
2% the “Oscars of Branding
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RAK Ceramics receives Super Brand Award

Posted on 20 June 2012
Tags: PR 2.0, PR 2.0, RAK Ceramics, Receives, Super Brand Award
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RAK Ceramics has been consistent in positioning itself as a global ceramics innovator with a brand that is
trusted in various regional and international markets. The company continues to be honoured and recognised
for decades of excellence and outstanding leadership.

Consistently delivering accolade-
Inspiring brand values, RAK
Ceramics, the world's largest
ceramic tiles and bathware
manufacturing company, has
received its fourth consecutive UAE
Super Brand Award 2012, atan
awards ceremony organised by the
Super Brand Council - the world's
largest independeant brand arbiler -
at the Al Ras Ballroom,
InterContinental Dubal Festival City
on the 12th of June 2012.

Mr. Abdullah Massaad,CEO, RAK Ceramics said: "We hold this honour in high esteem at it represents the
values we continue to strive to achieve for our brand as it continues o penetrate the globe. The Superbrand
seal of approval s one we wear proudly on our collateral and with each consecutive win, we continue 1o ask
ourselves what more we can do to raise the bar.”

Comprising distinguished personalities in the world of branding, the Superbrand Council continues to pay
tribute to established brands worldwide. The organisation is instrumental in producing various publications
that feature the world's Superbrands; in turn holding the honour serves as a powerful endorsement and
evidence for existing and potential customers, media, suppliers, investors and employees of a brand's
exceptional status.

RAK Ceramics was again recognised for a superb promotional strategy that revolves around supporting high-
level events of architects and property developers in one respect. On the other end of the spectrum, the brand
Is promoted continuously through a broad range of media including radio, trade and popular magazines,
outdoor advertising, events sponsorship and through high profile exhibition stands. RAK Ceramics incessantly
carries on these innovative approaches in local and regional markets, which allows the company to reach as
broad a base of the public as possible and ensures that the brand has distinctive points of values.

RAK Ceramics is consistently recognised for superb brand values, being named one of the top four brands in
the UAE by Brand Finance Middle East of the UK, Company of the Year by Arablan Business Awards, and the
MRM Business Award for manufacturing - the most prestigious manufacturing award in the UAE. The
company has also been awarded the Best Brand at 2010 Middle East Business Leaders Summit and Awards
in Dubai, in addition to officially being recognised as the world's largest manufacturer of ceramic tiles by
Ceramic World Review.

Mr. Abdullah Massaadconcluded: "Our path has been paved with success, as we hold very high the virlue of
pursuing all our endeavours to the highest level of excellence and achievement. We accept this honour and
move forward with the sentiment to do more with the recognition as we gamer worldwide success.”
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SUPERBRANDS UAE - The Superbrands
organisation is acclaimed worldwide as being the
independent authority and arbiter of branding
excellence

June 15, 2012 - Business Press Release
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Pepsi Wins ‘Brand Of The Year’ From Superbrands UAE

58 leading UAE brands were awarded the Superbrands’ status at the *Oscars’ of branding night.

- Mike English of Superbrands and Ahmed Elazizi of Pepsi Cola
International
Dubai, United Arab Emirates, June 15, 201 1: Superbrands, the independent authority and arbiter of branding,
today announced that Pepsi has won the coveted “Brand of the Year® award at the Bth annual Superbrands
tribute event, which was held at the Intercontinental, Dubai Festival City. 58 leading UAE brands were awarded
the “Superbrands’ status at the gala event, which is also dubbed globally as the 'Oscars of Branding'. The event
was attended by the country's most prominent senior business, marketing and branding executives and saw the
unveiling of the 2012 Superbrands book featuring many of the brands voted as Superbrands.

Speaking at the tribute event, Mr, Mike English, Director, Superbrands Middle East said, “We are happy to
announce that Pepsi has won the UAE ‘Brand of the Year” award for 2012, This award goes to the brand that
scores highest in the annual Superbrands voting survey of over 2500 marketing professionals in the UAE. We
would like to congratulate them on this feat and wish them even more success in the coming years. Pepsi has
been a very strong performer in this market for many years and it continues to build on its strengths despite
increasing competition in its market sector,”

Commenting on their win, Mr. Ahmed Elazizi, Chief Marketing Officer, MEA Region, Pepsi Cola International
said, “We are thrilled to be the 2012 Brand of The Year in the UAE. Pepsi always strives to offer the best
product and brand experiences to its consumers and it is very exciting to be recognized for it by professionals.”

PepsiCo’s brands are clear market leaders in both foods and beverages categonies in the UAE. Pepsi markets a
series of leading brands within their portfolio including the top three brands across UAE market, namely Pepsi
(the leader brand), Mountain Dew and TUP. Pepsi is available to consumers in almost every single retail outlet
in UAE and is accessible across more than ten million retail outlets. Pepsi products have been available in the

UAE market for 50 yvears now and are proudly the category leader within carbonated soft drinks in the UAE, as
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Superbrands UAE hosted their annual Tribute Event to honor the country’s strongest
brands on June 12, 2012 at the Intercontinental Hotel in Dubai Festival City. Superbrands
now operates programmes in 891 countries around the world and its tribute event is
recognized as the 'Oscars’ of the branding worid. This Gala Event was attended by the
who's who of UAE's corporate world and was a true celebration of many of the UAE’s
highest profile brands,

In parallel with the Tribute Event, Superbrands also launched the 2012 edition of the
Superbrands UAE book, which features UAE's best brands, ranging from FMCG brands to local family owned
businesses. Participation in the Superbrands book was by invitation only.

Only 58 leading UAE brands were awarded the
‘Superbrands’ status at 'Oscar of branding night
after a rigorous selection criteria set by the
Superbrands Council. Over 2,500 professionals were
invited to vote along with the Council. More than
1,341 leading UAE brands were scored by the
Superbrands Council and through the online poll and
the highest scoring brands were then designated as
Superbrands. Only brands that achieve the level of
recognition set by the Independent Superbrands
Council are eligible for inclusion in the Superbrands
book, which traces the history and achievements of
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Winning ingredients of Superbrands

The Superbrands’ Tribute Event celebrates many of the country's highest prohle brands
as it lives up to its global reputation as the ‘Oscars of Branding'.
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ttheanmual Tribute Event
by Superbrands, the
independent authonty

and arbiter of branding,
UAE"s stronpest brands were
Tanoured on june 12, zonzat the
Intercontinental Hotel in Dubai
Festival City,

[mibbed the Oscars of Bramding,
theevenl say The annaandermeant
ol the highly anticipated "Brand
of the Year, a coveted title that
wk awarded (o Pepsi Co

Explaiming the key strengths
that have made Pepsia winner,
Mike English. Darecior,
Superbrands Middle East, says,
"Pepsi is a brand that people
lave bedEn Combortable with
awer the years: they Trust i
for s quality and they know
il delivers on I8 promises.
Pepsi has been a very strong
performer ln this marker fo
many yearsand i continues (o
e on drs strengrhs despare
INCEe SN COmpeniTion in irs
market secior. 1T has been a
vEry consisient brand - Boch
with s positiomng and with
11s produect.”

i

Many local brands, which
include new entrants such as
Al Bawabi, Al Ain Daary, leenic
and WNoodie House, have made
it to the Superbrands list this
vear in addition o globally
recognised brands, 1 is the
Superbrands Council, which
comprises of some of the
laading names in LAE business
circles that compile a shortlist
Of brands which 1% then scored
anline by over 2,500 marketing
professionals acnive in the UAE
marketplace. The Brands that
seorred more than 8o per cent
al the total possible marks
are declared superbrands by
The Brand Council and Pepsi
waon the award lor scoring the
highest poings this vear

When we ask pedple 1o vore
o a brand, we rell them o
A5k themselves three things
abouf the brand - Do 1 feel
comliortable wirh this hiind?
D [oarust thig brand? And
mast importantly, does this
bramd .'I.'.".'..'Ifrri deliver what
IT pramises? These are the
three criteria that make a
superbrand,” savs Mike

The brands, which meet the
stringent criteria set by the
Council are awarded the
Superbrands status. “This
yvear, out of the shortlist of
1,341 brands, only 58 leading
UAE brands were honoured as
superbrands,” he adds.

Attended by the country's mast
prominent senior business,
marketing and branding
executives, the Tribute Event
al=o saw the urveiling of the
o1z Superbrands book featuring
many of the brands voted as
Superbrands, This coffes table
bk imclud es a bao-page profile
of each Superbrand and traces
the foundation and development
of the brand and includes a
Thirgs Yo Didn't Enow section’

highlighting interesting facts
abowt the brand and its unique
achicvements

“The brands featured in the
Superbrands UAE book ange
from FMCG brands to corporate
giants. We are happy to see 50
many of the UAE's strongest
home-grown brands included
in the book alongside key
international brands” notes
Mike

A Superbrand iz mnever
complacent; it neecds
improvemaent from time 1o
time while retaining its come
personality. Every single
complaint and compliment
‘||Ill1i |,|,.|::1-:'-rr|q'|:; I_l;_:ll.ll11}i f|I| o
superbrand as they are the key
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Masafi wins Superbrands 2012 award for branding excellence

Builds on its market leadership across the Gulf and Middle East

Dubai, June 21, 2012: Masafi, one of the leading FMCG brands in the region, has further re-emphasized its
market leadership across the Gulf and Middle East by winning the Superbrands 2012 recognition for
Excellence in Branding. The prestigious accolade by Superbrands - an independent authority and arbiter of
branding - underlines the strength of Masafi brand in the region.

Masafi was selected from over 1,340 regional brands and judged on a stringent criteria applied by an
independent Superbrands Council. The 5Superbrands award was handed over at a Tribute Event at The
InterContinental Hotel in Dubal Festival City last week. Intikhab Alam, Head of Marketing, and Makram Haidar,
Category Marketing Manager at Masafi, received the coveted award.

With the award, Masafi also features in the 2012 edition of the Superbrands UAE book, comprising the best brands - from FMCG brands to local family-owned
businesses. The Superbrands Book is a key reference material and treasure trove of information for media, corporate executives, marketing teams and
professionals across sectors.

In his comments, Intikhab Alam, Head of Marketing at Masafi, said: "Receiving the Superbrands status for 2012 is a powerful endorsement and evidence of our
exceptional brand promise and world-class products. It is a privilege to be selected from among so many leading brands from across the region. This award is a
reflection of our market leadership and our strategic growth plans in the Gulf and beyond. We are extremely proud of this achievement."

Masafi was chosen after a rigorous selection criteria set by the Superbrands Council, with over 2,500 professionals representing various sectors invited to vote
along with the Council. More than 1,341 leading UAE brands were scored by the Superbrands Council through the online pell and high scoring brands were then
designated as Superbrands.

For further information, please contact Ghada Kammoun/ Venkat lyer,
BPG Public Relations, Dubai Tel: +9714-295 3456; Fax: +9714-295 1027
E-mail: gkammoun@batespangulf.com / venkat@batespangulf.com

About Masafi:

Masafi, the leading producer of pure natural mineral water in the entire Gulf, was established in 1976 with a paid-up capital of approximately §5.5 millian. The
company has retained its market leadership for over three decades by providing world-class products which are renowned for thelir pure natural freshness, This
has seen Masafi become the premium reference for bottled mineral water in the entire region. In the process, it has built an extremely strong distribution network
to consistently deliver to dynamic market requirements and has continuously upgraded its state-of-the-art equipment to keep pace with technological advances
around the globe,

Being a leading brand that delivers to consumer needs, Masafi's wide product portfolio includes Pure, Natural Mineral Water, Tissues, Juices, Flavored Water,
Basmati Rice and Gourmet (Chips). The mineral water product line comes in bottles of 1.5 litres, 1 litre, 500mi, 330mi (reguwlar and sports) 4 gallon bottles, 330m|
kids packaging (regular and sports); mineral water cups in sizes of 250ml, 200ml, and 125mi. All Masafi product bottles are 100 per cent recyclable and only for
one-time-use. The tissue line includes boutique fragrant tissues in four scents, fAoral tissues in purple, pink and green colors, and car tissue boxes. Masafi leads
the UAE market in the Brand Equity Index in the water and tissue categories. The hugely popular Masali Juices come in an array of original flavars and rich fruit
blends available in 2 fitre, 1 litre and 200mil botties and a 100% juice blend tetra pack product fine. The flavored water is available in four flavors -- strawberry,
lemon, peach and mint & lemon fn 500m| sizes. The Gourmet potato chips come in five flavours - sea salt, sweet chilly, four cheese’, salt & vinegar and Labneh &
Zaatar, The 100% natural Masafi Premium Basmati Rice is the finest quality basmati offering an unique aroma, authentic taste and pure goodness.

The company was the first recipient of the 150 9002 certification in the enlire Middie East and was awarded the IS0 2001:2000 certification for developing and
maintaining a high standard Quality Management System. Masafi has also been awarded the HACCP (Hazard Analysis Critical Control Points} certification. Masafi is
also a member of International Bottled Water Association (IBWA) and Asia Bottled Water Association (ABWA). Masafi Water is tested and approved by NSF
International, USA, which carries out annual unprompted audits on behalf of IBWA. Masafi is the first mineral water company in the region to be awarded the
prestigious 150 14001 certification for Environmental Management.

i Press Release 2012
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Pepsi wins '‘Brand of the Year’ award
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ARAB NEWS
Friday 15 June 2012

Superbrands, an independent authority and arbiter of branding, announced that Pepsi has won the
coveted 'Brand of the Year award at the 8th annual Superbrands ftribute event at the
Intercontinental, Dubai Festival City.

A press release said 58 leading UAE brands were awarded the 'Superbrands’ status at the gala
event, which is also dubbed globally as the ‘Oscars of Branding'.

The event was attended by the country's most prominent senior business, marketing and branding
executives and saw the unveiling of the 2012 Superbrands book featuring many of the brands voted
as Superbrands.

Speaking at the tribute event, Mike English, director, Superbrands Middle East said: "We are happy
to announce that Pepsi has won the UAE 'Brand of the Year award for 2012. This award goes to the
brand that scores highest in the annual Superbrands voting survey of over 2,500 marketing
professionals in the UAE. We would like to congratulate them on this feat and wish them even more
success in the coming years. Pepsi has been a very strong performer in this market for many years
and it continues to build on its strengths despite increasing competition in its market sector.”

Ahmed Elazizi, chief marketing officer, MEA Region, Pepsi Cola International said: “We are thrilled to
be the 2012 Brand of The Year in the UAE. Pepsi always strives to offer the best product and brand
experiences to its consumers and it is very exciting to be recognized for it by professionals.”

Among PepsiCo’'s projects in the region are programs that focus on education, eradication of
poverty, cross-cultural exchanges for local youth, health and wellness and the environment.

The Superbrands Council, which comprises of some of the leading names in UAE business circles,
compile the shortlist which is then scored online by more than 2,500 marketing professional.
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Marmum Dairy Accorded Superbrand Status For Second
Consecutive Year

Dubai-UAE: 23 June, 2012 — Marmum Dairy, a subsidiary of Dubai Investments (DI) and a leading dairy
brand in the UAE, today announced it has been awarded the Superbrand status for 2012 by the
Superbrands Council, the world’s largest independent brand arbiter.

Awarded to Marmum Dairy for the second year in a row, the Superbrand status is assigned to a company
or a brand based on market dominance, quality, trust, longevity, accounting practices, goodwill, customer
loyalty and market acceptance. The Superbrands organisation, which began in 1994, analyses the history
and strength of different brands in over 40 countries and is universally commended for being an arbiter of
branding excellence.

The Superbrand citation acknowledges Marmum Dairy as a noteworthy dairy producer in the UAE for
offering a strong product portfolio, demonstrating high brand awareness and a credible reputation while
engaging in meaningful corporate social responsibility programmes.

Waeel Barhaji, Deputy General Manager, Marmum Dairy Farm, said: “The Marmum brand has become a
household name for quality dairy products and fruit juices. With a wide-spanning network across the
country, we are successfully positioned as a forerunner in the production of high grade products that are
prepared under optimum standards of hygiene.

‘Marmum Dairy has been conferred the Superbrand status for a second consecutive year, which
emphasizes our commitment to quality. We will continue to invest efforts to deliver innovative products that
demonstrate quality and excellence.”

Established in 1984, Marmum Dairy Farm boasts a substantial local and regional market share, and has
consistently received recognition for maintaining high standards in technology and output. Additionally,
Marmum Dairy Farm has undergone the Hazard Analysis Critical Control Points (HACCP) audit, and holds
the food safety certification from Dubai Municipality.

About Marmum:

A subsidiary of Dubai Investments Industries, Marmum Dairy Farm is one of the largest dairy farms in the
UAE with an annual production in excess of 20 million litres. Marmum has a diverse product range that
includes fresh milk, yoghurt, laban, and fruit juices, which are available in more than 3,000 outlets across

the UAE. Committed to maintaining strict hygiene standards and high quality in every step of its operation,

Marmum makes continued investments in high-quality breeding stock and in cutting-edge technology and
machinery to step up its production capacity and to satisfactorily meet the increasing demand for its
products.

[Submit a Press Release]
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Al Ain Dairy awarded UAE ‘Superbrand’ status for
2012

Fosted on 24 June ZU1<

Tags: Al Ain Dairy, awarded. PR 2.0, PR 2.0, status for 2012. Superbrand, UAE

Al Ain Dairy, the UAE's largest dairy
producer has been awarded the

y r'"‘ = o status of ‘Superbrand’ for 2012 by a
, _,.a" : S council comprising of industry
i | I ¥ J T experts and practiioners. A fitting
=T “U’L [: ”1[”" 5 \1. tribute and achievement to the Al Ain

o

company which has been chosen
among only 55 brands o be
awarded a 'Superbrand’ status out of
a total of 1281 candidate brands.

Extremely proud on being awarded
the ‘Superbrand’ status, an elated
Mr. Abdulah Saif Al Darmaki, CEOQ,
Al Ain Dairy said, “The 'Superbrand’
status not only underscores Al Ain Dairy's efforts to deliver quality, variety and value, it also reinforces our
ongoing success in the region as we deliver more innovative products”™. The UAE's favorite milk brand enjoys
tremandous suppor from its customers and respeact from industry peers.

Commenting further on the continued success of Al Ain Dairy, Mr Darmaki said "The accolade is extremely
special for the company who has just recently celebrated its 30 year milestone in 2011, 2012 has so far been
another award winning year for the company which has also received a string of credible awards for
innovation and quality; this is essentially a well-deserved endorsement, and a true testament to our ongoing
efforts to cater to the ever changing needs of our customers. Our achievements are aiso a reflection of the trust
that our customers have in our products.

“Superbrands” is known as an independent authority and arbiter of branding excelience commitied to paying
tribute to exceptional brands in the UAE and around the world, The award also promotes the discipline of
pranding, and relies on a panel of industry experts to score brands on a vanety of parameters such as
products portfolio, quality, market dominance, longevity, good will, customer loyalty and market acceptance. Al
Ain Dairy, along with the other winning brands from within the UAE, will be profiled In coveted Bth edition of
the Superbrands book which comes out in July 2012
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UAE Exchange voted Superbrand, the fourth time

Juna 18, 2012 UAE Exchange Prass Raloases

The leading global remittance and foreign exchange brand earlier featured in the
coveted Superbrands list in 2009, 2010 and 201 1 I{m‘

When quality becomes a way of life, winning becomes a habit and the brand gets
selected in to the elite list of the most trusted and preferred brands. LUAE Exchange is
among the chosen ones, yet again, when it was selected as the Suparbrand by the
prestigious Superbands Council in the UAE, for the fourth consecutive time. The

remittance major earned this recognition due to its penchant for quality in every
aspect. Earlier UAE Exchange was chosen in the Superbrands list in 2008, 2010 and
2011.

Mr. Y. Sudhir Kumar Shetty, COO - Global Operations along with Mr. Varghese Mathew, Country Head-UAE,
receiving the award for UAE Exchange from Mr. Mike Englsh, Director, Superbrands MENA at
the Superbrands Tribute event held at Intercontinental Hotel, Festival City, Dubai on 12th June, 2012.

“We are totally delighted!” exclaimed Mr. Y. Sudhir Kumar Shetty, COO - Global
Operations, UAE Exchange. "Superbrands council is a prestigious and independent
authority, which recognises qualitative attempts to achieve excellence. It fills us with
pride to know that they have found UAE Exchange as a brand totally driven by quality.
On our part we have been constantly striving to achieve excellence in every aspect of
our operations. It is these incessant efforts that have helped us in featuring in the
coveted list, four times in a row."”, added Mr. Sudhir Shetty.

S —
Phone: +971 50 650 0584 Email: shaheen@oakconsulting.biz Web: oakconsulting.biz
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Branding In a digital world

From the launch of Superbrands TV to the provision of QR codes, any brand with a Superbrand Collectable cosm
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The UAE’s ‘Super’
Electronics Store

Emax has once again been voted a Superbrand -
one of the UAE's most valued electronics brands.
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brands being designated as ve Eold the “What is inspirine” he adds, “is

Superbrands” story of Co a. Pepst that thesse are brands that had to

We'd like to thank our loyal customers and vendors
for their support and aim to continue to provide
a superior electronics retail experience.
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PAUL"

MAISON DE QUA LITE
FONDEE EN 1889

Once upon a time...

In 18584, the Mayot family, led by Charlemagne
Mayot and his wife opencd a small local
bakery in Croix near Lille in northern
France. The business passed down the
fermale lineof the family until Charbemagmne's
granddaughter, Suzanne, married julien
Holder. They took over another local bakery
im Lille called PAUL and retained the name
becawse it was well-known and respected.

When [ulien died, in 1958, his son Francis
tonk over the business. Trained in all aspects
of patisseric and baking, he renovated the
family bakery in Lille and without realizing
the effect this would have, installed a wood-
fred oven thal opetated in full view of
customers, This simple, vet novel congept
iz af the heart of the sucoess PAUL enjoys
Tockany e Dreacds ame Dk accoading o trme-

honored traditional methods handed down
rhiciegh the family since the 1ath cenfury:
kneading, fermenting, shaping, proofing
and baking, therchy defiberately bucking the
trend of factory mass-prodection

He also insisted on the best-quality
ingredients and when PAUL franchizes
began to open up throughout France, Francis
becarme involved even in the growing of
graiins for his breads, Today, over 300 French
farmers plant over 4000 hectanes for Paul,
follwing extremely precise specifications.

This prowd fradition - a commitrent
shared in more than 22 countries - is
perpetuated with his son Maxime Holder,
row CEC of Paul

(1 Today, over 300 French farmers plant over 4,000 hectares
for Paul, following extremely precise specifications )

The delightful taste of France

With itsexguisite French breads and pastries,
tempting cakes and desserts as well as
savoury meals such as salads, sandwiches
ordelicious flasvowred main courses, PALIL is
wedl-knoswn in the warld over for the "all-day
freshneess” of the food it serves.

"W prepare food on omder” elaborates Budy
Haddad, Regional Erand Manager - FAUL

"Hence, what's on display at 11am is not the
same as what youw would fimd at ipm or 4pm

At PALIL, the philosophy is very simple: use
the Anest guality natural ingredients and
time-honouring méthods of production”

“Our recipes for bread, viennoiserie and
patis=erie have been handed down ower
generations,” he continues. “In France,
peoghe goto the bakery every day iobay fresh
bread. 1t is an essential parn of the French
culture and bread s a vital component of

almost every meal, 'We have two bakeries
in Dubai which deliver fresh, hand-crafied
brread four tHimes a day to our restauramts”

Azpecial breakfast meno that allows for the
perfect start to the day with fine croissants
and egg dishes is a favourite with its clients,
niotes Haddad, Amongst salads, it is the
Salade fermiéne with grilled chicken slices
laid on mixzed greens and served with grated
emmental cheese, apple slices carrots,
walnuts, and raisin with a Meaus mustacd
vinaigrette dressing that is the perenmial
favourite - having been on the menu for
ihe past six vears, "For mains, however, the
steaks and the marinated fresh cod filletars

very popular”

[1 was in zoog that FAUL first brought
the authentic taste of feal French baking
1o Dubai. There are currently 12 outlets in

Dubai and by mid-zoos; this will rise to 17,
reveals Haddad.

Paul will also expand with three new outlets
in Abu Dhabi at Bawabat Al Sharg Mall, Al
Wahda Mall and Etihad Towers.

“Cht expanston plan for the coming years is
apgressive, particularly in the GCC region,”
says Christian Salloum, Senior Brand
Manager “Therearecurrently 28 PAUL outlets
in the Middle East and wewill soon expand
it existing markets such as{atar, Egyptand
Euwait whilst also entering new regions such
as Turkey, Saudi Ambiaand Oman”

PALILS success story can be traced to its
origins as a small local bakery that opened in
1E8g in northern France, Today, it hasevoivsl
intoa familv-min business with nearly soo
tuthets worldwide,




The water that refreshes a Nation

From the Father of a Nation to his children and grandchildren, from a Founding Father's vision to reality. Al Ain Water is proud and humbled as we recall our
birth, an initiative and a gift to the Mation by His Highness the Late Sheikh Zayed bin Sultan Al Nahyan.

As we celebrate the UAE s 41st National Day, we're proud that Al Ain Mineral Water has been chosen as a ‘Superbrand for the 3rd time.
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When trust plummets?

Bearils bialld powerful emotbonal
relationships with consumers
thatendure over dme. They cvoke
positive associ stkaos-and emations
e minmrs the aspirations
and values of the Comslmen
themselves. But what happens
when this connection with the
brand is severely cainted?

“Bearsding i< all abouf trust nd it
TakEs yearsn ':I|J|.'-'r.|13r. st i
vouoauwlde VeI I]|[.'J.'II:.r
warns Mike English, Director,
Superhrands Middle East. He
cibes the case of Perrbers benmene-
conEamination crisis in 1gaoasa
cdse in 'IZ|IZI|'I'I'I. The management
pub | scized that the contaminaticn
was Hmibed to Marth America
abpne bur days laver, when (RS

of the poxle subsiance showed up
in several Bdnopean oouniries,
115 faulty gquality conirel was
enpoEed and ir had nooopl

o announde 4 worldwide recall.

“Nyhen the [nach came Ut savs
Mike, "Perrier, whose whole
|l.'-('|1r.|f!|' Wik Dased around
ol niataral punty’, rembled dowmn o
A tctbon of i3 met veoath liceradly
lil-'rElrlh:.',:TI[ IE 12 o o b'r Lhae
o0 bur the brand
&1l1 has mot been able 1 regaln
- 150 vollme shane” Mone
recently, the |..."|l:l[!-.'1| fnancialc :
Can akss be calbed a thist C 3,
with che publsc trust of hanks and
financial imeriout PlEmimeting
tor A all-thms low, he adds
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